p—— TOP 25 ADVERTISED COMPANIES, 2012
f Rank Rank $ ad spending % change
D e 2012 2011 Company 2012 2011 2012 vs 2011
1 Forest Laboratories $33,680 $61,199 -45.0%
2 Pfizer $18,699 $19,966 -6.3%
Viibr%‘ 3 5 Johnson & Johnson $15,494 $15,684 -1.2%
T 4 12 Purdue $11,246 $8,989 25.1%
5 18 GlaxoSmithKline $10,072 $6,681 50.8%
Andepresans s the sk compred to 6 11 Novo Nordisk $9,789 $10,089 -3.0%
7 3 Novartis $9,744 $21,268 -54.2%
8 10 Abbott $9,337 $10,772 -13.3%
9 Roche $8,800 $10,870 -19.0%
i et et e 10 Eli Lilly $7,439 $31,443 -76.3%
rr—— 11 26 Janssen Biotech $7,220 $3,962 82.2%
MOST ADVERTISED 12 17 AstraZeneca $5,941 $6,855 -13.3%
COMPANY 13 25 Boehringer Ingelheim/Eli Lilly $5,558 $4,024 38.1%
14 8 Takeda $5,391 $10,954 -50.8%
i s sonsiottichaly bS5 15 14 Bayer $5,161 $7,144 27.7%
igiig‘;”;;fgg{?ﬁg;{};ﬁf 16 7 Merck $4,988 $10,985 54.6%
top advertiser for the second 17 15 Bristol-Myers Squibb $4,853 $6,973 -30.4%
year in a row. Eight of the top 18 13 Boehringer Ingelheim $4,774 $7,242 -34.1%
églcz"y”;zanggﬁ]‘g :r‘:]aslﬁ’fl"%;)‘ 19 16 Amgen $4,595 $6,905 -33.4%
for Johnson & Johnson, 3% for 20 28 Teva $4,552 $3,164 43.9%
Novo Nordisk) and large (54.2% 21 24 Sunovion $4,440 $4,189 6.0%
and 76.3%, for Novartis and 22 20 Alergan $4,048 $5,008 20.6%
Lilly). Of the top 25 companies,
GlaxoSmithKline (50.8%), Jans- 23 6 Sanof $3,848 $12,057 68.1%
sen Biotech (82.2%) and new 24 19 Otsuka America $3,847 $5,666 -32.1%
arrival Amylin/Eli Lilly & Co. 25 42 Amylin/Eli Lilly $3,489 $1,815 92.2%
(92.2%, before splitting) upped
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