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Since our inception, in 2000, pharmaceutical mar-
keters have counted on Rx EDGE to help them
acquire and educate new patients while increasing
brand awareness. We achieve these goals by deliver-
ing health information through our Solutions at the
Shelf™ programs, available in more than 30,000
retail pharmacies including chain drugstores, mass
merchants, supermarkets, and independents. The Rx
EDGE network represents 70% of retail prescription
volume. This large and diverse network allows brands
to execute programs in the geographic markets that
fit their strategy and utilize appropriate sections of
the store to reach their prospective patients.

We recognize that the pharmacy channel is not
only a growing healthcare destination, but it is also
an extraordinarily effective media platform. Through
our work with over 150 pharmaceutical brands in
74 therapeutic categories encompassing more
than 62 manufacturers, we have gained a wealth of
knowledge about targeting, messaging, measure-
ment, and design. We leverage these insights to create
marketing programs that have a quantifiable impact
on prescription sales.

Rx EDGE generates measurable results, achieving an
average prescription sales volume increase of 9.8%
and an ROI exceeding $5.00.

In the Solutions at the Shelf™ program, prominent
information dispensers are placed at the shelf

What non-mobile channel
do you expect will see the
most growth this year in
terms of use by health-
care brands, and why?

Healthcare brands will want to be where health-
care is actually taking place. Increasingly, that’s
the pharmacy channel, as pharmacies continue
to take on an ever-expanding function as health
and wellness destinations. The retail pharmacy
network is the ideal communication platform for
marketing efforts. Programs delivered in the phar-
macy reach and educate large numbers of people
when they are seeking health-related services,
products, information, and answers.

Jim O’Dea
President and CEO

in targeted health and personal care sections of the
retail pharmacy:

» Take-one booklets deliver product information,
doctor—patient discussion guides, savings offers, and
disease education materials.

* Available in multiweek cycles throughout the year
in a network comprised of top Rx retailers including
Walgreens, CVS, and Rite Aid as well as supermarket
and mass merchant pharmacies.

* Quantitative impact on prescription volume is mea-
sured through matched-panel research methodology
using test and control panels.

» Comprehensive art and design services are offered.
¢ Insight EDGE™: Portfolio of demographic and
geographic targeting resources that insure that the
optimal audience is reached.

* Delivery of consumer marketing and patient edu-
cation programs in a network of more than 30,000
retail pharmacies.

* Program performance metrics through matched
panel Experimental Design studies.

* Development of the retail store list and selection
of the appropriate store section through the Insight
EDGE™ gystem of data resources.

* Art and design services.

* Insights related to pharmacy channel: pharmacy’s
role in healthcare delivery, trends in OTC and per-
sonal care sections, and value as a media platform.
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