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Personality 

INNOVATIVE  MARKETER OF TE YEAR
Marketing executives who have demonstrated exceptional levels of innovation in their roles for  
any healthcare industry organization or marketing agency. //Sponsored by Skipta

GOLD
David Esterly,  
principal marketing man-
ager, Boston Scientific  

Highly esteemed by Bos-
ton Scientific, David Esterly 
is an exceptional brand 
developer and steward. 
He’s viewed as “an agent 
of change” for introduc-
ing Boston Scientific’s 
neuromodulation division 
to new media, leading the 
infrastructure and content 
development for new 
channels. Esterly also 
spearheaded the largest 

product launch in history  
of Boston Scientific,  
Neuromodulation. 

“David is a standout 
due to his approach to 
launching new media into 

a new division with strong 
internal recognition,” one 
judge noted. 

All judges were highly 
impressed that Boston 
Scientific recognized 
 Esterly with several 
awards last year, includ- 
ing the “Think Different 
Award” and the “Innova- 
tion Leadership Award.”

Colleagues described 
him as a focused and 
determined innovator who 
is instrumental to Boston 
Scientific. One colleague 
specifically noted his 
“amazing ability to moti-
vate people to push the 

limits beyond what  
has been done before.” 

“David is a cogent  
thinker, with an intel- 
lectual curiosity that 
 encourages others to  
innovate and generate 
quality work,” noted  
another colleague.  
“He is able to mobi-
lize teams of disparate 
functions and priorities, 
challenging barriers to 
progress and plugging 
resource gaps. He also  
has immense respect  
for his colleagues and is 
quick to recognize the 
contributions of others.” 

SILVER
Michael Navin,  
president and CEO of  
Ogilvy CommonHealth 
Market Access, part of 
Ogilvy CommonHealth 
Worldwide 

Michael Navin’s accom-
plishments include devel-
oping and launching Ele-
ment Access, the industry’s 
first dynamic data-driven 
digital sales aid. 

Judges also applauded 
the innovation, as well as 
the successful integration 
of Navin’s agency Element 
Marketing Group into 
 Ogilvy CommonHealth 
Market Access. 

Colleagues praised his 
ability to solve challeng-
es and innovate while 
maintaining his focus on 
customers’ needs.   

FINALISS
■ David Esterly, Boston 

Scientific 

■ Michael Navin, Ogilvy 
CommonHealth 
Worldwide 

■ Jevan Woolley, Alliance 
Health

Skipta is the leading social 
network of specialized 
online medical communities 
for verified healthcare pro-
fessionals. Skipta’s growing 
network of more than 30 
specialized online medical 
communities enables 
healthcare professionals to 
communicate, consult and 
exchange information within 
private and secure platforms 
per physician specialty, 
healthcare profession or dis-
ease state. Skipta supports 
the medical advancement 
of its members by offering a 
range of collaborative peer-
based services that aid qual-
ity of care and contribute to 
improved patient outcomes. 
Skipta’s network provides 
trusted forums and a range 
of tools for the life-sciences 
industry to engage with 
healthcare professionals.


