Best Individual Product Advertisement in Professional Press

GOLD AWARD

Cline Davis & Mann Princeton and
Janssen Pharmaceutica
Risperdal Consta “Why Wait” Journal Ad

Janssen introduced Risperdal
Consta, the first injectable
atypical antipsychotic treat-
ment for schizophrenia, in
2003. The agency reports that
physicians viewed it as a last
resort for patients who failed
on multiple oral treatments
and suffered numerous relaps-
es. The objective was to convey
an urgent need to prescribe
Risperdal Consta not only as a
last resort, but as a next option
for partially adherent patients.

Judges agreed that the ad,
which shows the back of a man
sweeping the floor in front of
him as a huge fissure in the
floor behind him is approach-
ing, presented the best of the
disease state representations in
this category.
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“It may seen like simple
imagery but the cracking floor
coming up from behind the
patient evokes a very emo-
tional experience,” noted one
judge. “You wan to protect this
patient from their condition as
best as possible.”

The objective of conveying
urgency and getting physicians
to think about how what’s best
for patients was powerfully
accomplished here.

Neck options let you outfit your patients  with a personalized hip fit

“The ad portrays the insidi-
ous nature of the threat faced
by patients in one arresting
image that worked uniformly
well across all media,” the
agency said. “The phrase “Why
Wait?” poses a gentle chal-
lenge to physicians, encourag-
ing them to reflect upon how
a change in their current pre-
scribing behavior with regard
to Risperdal Consta might
better serve patients.”

Abelson Taylor highlighted the per-
sonalized fit of Zimmer’s hip replace-
ment device by depicting various
sizes and shapes of its modular neck
dressed in different clothing and ac-
cessories. Judges called the ad’s “hip
crowd” of characters “simply fun”
and “funny and memorable.”

The ad shows a man running on a
varied terrain, illustrating benefits of
the knee implant’s unique “anterior
pivot” and plays on auto ads that
tout an SUV’s ability to adapt to all
terrains. “Very creative approach to
communicating the unique advan-
tages of this device,” noted one judge.

Creative

The Award

Recognizes creative excellence for
a single print ad for a prescription
drug, medical product or service
appearing in any medical journal
or other periodical.

The Finalists

M AbelsonTaylor and Zimmer—
“All Knee Drive”-Zimmer LPS-
Flex Mobile Bearing Knee

W AbelsonTaylor and Zimmer—
“Dressed for Success”-Zimmer
M/L Taper Hip with Kinectiv
Technology

M Cline Davis & Mann Princeton
and Janssen Pharmaceutica—
Risperdal Consta “Why Wait?”
Journal Ad

B HC&B Healthcare
Communications and KCI—

“Three-Legged Table” Ad

M Wishbone-ITP and Dey—
Tragic Table
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