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Sources: Sales/TRx, IMS Health; DTC media spend, Nielsen; journal spend, Kantar Media        
Note: List includes contraceptives and products FDA indicates as approved for treating fertility, menopause and osteoporosis.  

TOP 25 WOMEN’S HEALTH PRODUCTS, 2013
Category leaders, ranked by 2013 US sales and their media spend

       US DTC   US journal 
   US sales $ Vs. prior TRx Vs. prior media $  Vs. prior media $   Vs. prior
Rank Product Manufacturer (millions) 12 months (000s) 12 months (000s) 12 months (000s) 12 months

1 Evista Eli Lilly $830.3 8.0% 2,941.0 -12.0% $0.0 N/A $1,291.0 -14.6%

2 Xgeva Amgen $788.5 19.0% 7.0 21.0% $0.0 N/A $1,441.0 -32.9% 

3 Mirena Bayer $609.1 -7.0% 14.0 -49.0% $7,052.1 -48.5% $425.0 43.2%

4 NuvaRing Merck $579.5 12.0% 5,018.0 1.0% $20,253.0 -18.9% $0.0 -100.0% 

5 Forteo Eli Lilly $547.8 12.0% 414.0 4.0% $0.0 N/A $2,699.0 11.8%

6 Prolia Amgen $480.6 58.0% 177.0 66.0% $61,094.6 1.8% $0.0 -100.0% 

7 Ortho-Tri-Cy Lo 28 Janssen $476.0 10.0% 3,198.0 -7.0% $0.0 N/A $0.0 N/A

8 Actonel Actavis $329.8 -21.0% 1,623.0 -34.0% $0.0 N/A $0.0 N/A 

9 Loestrin 24 FE Actavis $299.3 -45.0% 3,058.0 -48.0% $0.0 N/A $0.0 N/A

10 Lo Loestrin FE Actavis $276.4 70.0% 2,915.0 49.0% $0.0 N/A $0.0 N/A 

11 Follistim AQ Merck $257.0 5.0% 122.0 8.0% $0.0 N/A $0.0 N/A

12 Zoledronic acid Generic $235.9 N/A 10.0 N/A $0.0 N/A $0.0 N/A 

13 Progesterone Generic $161.3 23.0% 2,596.0 55.0% $0.0 N/A $35.0 -38.1%

14 Medroxyprogesteron Generic $154.9 6.0% 4,564.0 6.0% $0.0 N/A $0.0 N/A 

15 Ortho Evra 3 Janssen $154.8 12.0% 1,203.0 -1.0% $0.0 N/A $0.0 N/A

16 Zometa Novartis $146.0 -76.0% 3.0 -62.0% $0.0 N/A $304.0 -72.2% 

17 Menopur Ferring $140.9 14.0% 89.0 19.0% $0.0 N/A $110.0 -6.0%

18 Ibandronate sodium Generic $135.9 -28.0% 1,881.0 26.0% $0.0 N/A $0.0 N/A 

19 Reclast Novartis $133.4 -63.0% 7.0 -49.0% $0.0 -100.0% $0.0 N/A

20 Gianvi Teva $121.4 -17.0% 2,531.0 -7.0% $0.0 N/A $0.0 N/A 

21 Minastrin 24 FE Actavis $113.5 N/A 1,027.0 N/A $0.0 N/A $0.0 N/A

22 Beyaz-28 Bayer $112.8 -12.0% 1,097.0 -25.0% $0.0 N/A $0.0 N/A 

23 Loryna Sandoz $104.8 -12.0% 945.0 -20.0% $0.0 N/A $0.0 N/A

24 Next Choice 1 Dose Actavis $99.0 173.0% 218.0 211.0% $0.0 N/A $0.0 N/A 

25 Norgest-eth.estradiol Generic $98.8 44.0% 2,514.0 45.0% $0.0 N/A $0.0 N/A

Bayer is a prime example. In recent years, IUDs have become a big 
part of the company’s women’s health commercial strategy, especially 
as it stares down the loss of patent protection on oral contraceptive 
brands Yaz and Yasmin. In 2013, the company acquired a permanent 
birth-control product (Essure, originally marketed by Conceptus) 
that is inserted into the fallopian tubes to stop conception. It’s seen 
as an alternative to tubal ligation, another sterilization method. 
Bayer also has a transparent birth-control patch awaiting approval 
in Europe and another IUD in late-stage development.

A second area of major growth within women’s health is the 
treatment of vasomotor symptoms (VMS) in menopausal women, 
where doctors are seeing an expanded array of both hormonal and 
non-hormonal options. While they still regard estrogen replacement 
therapy (ERT) as the gold standard, widespread patient concerns 
over its safety are driving the increased popularity of non-hormonal 
options such as Brisdelle, now jointly marketed in the US by Shionogi 
and Noven Therapeutics. Brisdelle was given the thumbs-up by the 
FDA in June 2013 and launched last November.

“I still think most OB/GYNs would say that the best treatment 
for vasomotor symptoms is hormone replacement therapy, but many 
women refuse to do that or they have contraindications. We’ve been 
prescribing SSRIs and SNRIs [in VMS] for a long time, so that is 
not new,” Gaba explains. “Patients would push back when you’d tell 
them that Paxil is a medication for depression. But now you can tell 
them that Brisdelle is actually indicated for hot flashes, and that is 
much more favorably received.”

Zuckerman, on the other hand, points to a recent article in the 
July issue of the Journal of the American Medical Association, which 
compared a commonly used ERT, low-dose Estradiol, to venlafaxine, 
an SNRI, in patients with vasomotor symptoms. The study referred 
to in the article, headed by Dr. Hadine Joffe from Boston’s Brigham 
and Women’s Hospital, buttresses the case for non-hormonal treat-
ments (such as SSRIs/SNRIs), since the difference between them is 
seen as small and of uncertain clinical relevance.

“You marry that information with the recent approval of Brisdelle, 
and it seems there is more and more data moving towards non-hor-
monal methods of treating vasomotor symptoms,” Zuckerman says.

Hormone and non-hormone therapy brands alike are also ben-
efitting from a shift in focus. Dyspareunia, or painful intercourse, 
has been the primary indication for Shionogi’s Osphena, an oral 
drug approved in February 2013 that acts like estrogen on vaginal 
tissues and restores vaginal flora and vasculature. The drug has been 
promoted through an extensive consumer-focused campaign aimed 
at destigmatizing the condition. The campaign, findingthewords.
com, counts Academy Award-nominated actor Virginia Madsen as 
its spokesperson.

Pfizer is another of the major players that sees huge potential in 
the women’s health space. It generated $1.1 billion in 2013 from sales 
of Premarin, with the vaginal cream formulation helping buoy the 
company’s women’s-health franchise in the face of HRT hysteria and 
competition from other prescription options. Premarin still remains 
among the company’s top ten best-selling brands.


