
13 Actavis $10.3B s1.0%

Global revenue: 
$8.7B (18th); up 47.5%

R&D spend: $617M (19th); 
up 5.4%; 7.1% of rev.

Top brands: Methylphe-
nidate ($1.1B), doxycy-
cline ($503M)

Planned launches: 
Cariprazine (CNS), Esmya 
(women’s)

Promotional spend: 
$113M (19th); 1.1% of rev.

Patent expirations:  
Namenda (2015)

Generic giant Actavis bolstered its portfolio in early 2014 with the 
purchase of specialty pharma and New York-based Forest Laborato-

ries in a deal valued at $25 billion. The deal spawned a specialty company 
with annual sales of about $15 billion. With Forest under its belt, Actavis 
estimates that 50% of its revenue will be generated by its specialty brands 
business. The firm, formerly known as Watson Pharmaceuticals, doubled 
its specialty brand portfolio last year (along with doubling its revenue) 
with the $8.5-billion purchase of Warner-Chilcott, which brought a pipe-
line of more than 25 products in various stages of development. Actavis 
says it will also harness Forest’s sales and marketing force to propel 
growth in its specialty care arm, although Forest gives it a presence in 
primary care areas, as well..

Fig. 6: New Drug Approvals 2013*

Brand Company  Indication  Approval

Nesina Takeda Type 2 diabetes Jan. 25

Kynamro Genzyme HoFH Jan. 29

Pomalyst Celgene Multiple myeloma Feb. 8

Kadcyla Genentech Breast cancer Feb. 22

Osphena Shionogi Dyspareunia Feb. 26

Lymphoseek Navidea Breast cancer, melanoma Mar. 13

Dotarem Guerbet MRI Mar. 20

Tecfidera Biogen Idec Multiple sclerosis Mar. 27

Invokana Janssen Type 2 diabetes Mar. 29

Breo Ellipta GSK COPD May 10

Xofigo Bayer Prostate cancer May 15

Tafinlar GSK Melanoma May 29

Mekinist GSK Melanoma May 29

Gilotrif Boehringer Ingelheim Lung cancer (NSCLC) Jul. 12

Tivicay ViiV HIV-1 infection Aug. 12

Beintellix Takeda Depressive disorder Sep. 30

Duavee Pfizer Hot flashes, osteoporosis Oct. 3

Adempas Bayer Pulmonary hypertension Oct. 8

Opsumit Actelion PAH Oct. 18

Vizamyl GE Healthcare Alzheimer’s disease Oct. 25

Gazyva Genentech Leukemia (CLL) Nov. 1

Aptiom Sunovion Epilepsy Nov. 8

Imbruvica Pharmacyclics Mantle cell lymphoma Nov. 13

Luzu Medicis Antifungal Nov. 14

Olysio Janssen Hepatitis C Nov. 22

Sovaldi Gilead Hepatitis C Dec. 6

Anoro Ellipta GSK COPD Dec. 18

* NMEs and new biologics approved by FDA’s Center for Drug Evaluation and Research (CDER)

14 Novo Nordisk $7.9B s23.7%

Global revenue: 
$15.5B (14th); up 13.4%

R&D spend: $2.2B (14th); 
up 15.2%; 14.2% of rev..

Top brands: Levemir 
($1.6B), NovoLog FlexPen 
($1.4B), NovoLog ($1.4B)

Planned launches: 
Tresiba (diab.), IDegLira 
(diab.)

Promotional spend: 
$572.1M (10th); 7.2% of rev.

Patent expirations:  
NovoLog (2014)

Despite double-digit growth in US sales, Novo had some bad luck in 
2013: a warning letter from the FDA about one of its insulin-filling 

plants in Denmark, a US delay on diabetes agent Tresiba, a safety scare 
with GLP-1 blockbuster Victoza, and a product recall. Some researchers 
worry that Victoza—along with others in its class—could pose side-effect 
risks to the pancreas. The recall in some European countries was with its 
NovoMix insulin. Even with the setbacks, Novo’s Tresiba claimed 8.6% of 
the Japanese market in 2013 after its initial launch there last February.

15 Mylan $7.8B s10.1%

Global revenue: 
$6.9B (19th); up 1.5%

R&D spend: $508M (20th); 
up 27.0%; 7.4% of rev.

Top brands: EpiPen 
2-Pak ($631M), Fentanyl 
($413M)

Planned launches: 
Generic Advair Diskus 
(resp.)

Promotional spend: 
$96.2M (20th); 1.2% of rev.

Patent expirations:  
N/A

Mylan has become a leader in generic and specialty pharmaceuticals. 
Its $1.4-billion acquisition of the Agila Specialties business from 

Strides Arcolab in 2014 expanded a diversified portfolio, which included 
acquisitions of Matrix Labs and Merck KGaA’s generics and specialty 
pharmaceuticals business. With Agila, Mylan brings an even broader 
portfolio to the injectables market.  The acquisition doubled its inject-
ables portfolio to 120 products, and will up its production capacity from 
about 350 million units in 2013 to a projected 650 million units by 2016.

16 Boehringer Ingelheim $7.7B s2.7%

Global revenue: 
$19.5B (tk); down 3.9%

R&D spend: $3.8B (11th); 
up 15.8%; 19.5% of rev.

Top brands: Spiriva 
Handi Haler ($3.0B), 
Pradaxa ($843M)

Planned launches: 
Nintedanib (onc.), 
 empagliflozin (diab.)

Promotional spend: 
$833M (5th); 10.8% of rev.

Patent expirations:  
Micardis (2014),

Boehringer Ingelheim’s global sales fell about 4% in 2013, and the 
German company is bracing for more red ink. The last 12 months 

were “a transition year,” management conceded, due to losses of exclusiv-
ity on products like Micardis, Sifrol and Viramune. Anticoagulant Pradaxa, 
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