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is sinking more money into R&D. The market has been accepting so far, 
but cost concerns have swirled around some products, such as Lucentis, 
when cheaper Avastin is available. Bernstein’s Anderson asked in his Janu-
ary summary if Kadcyla–priced around $94K—is effective enough to sway 
doctors to bypass Herceptin-plus-chemotherapy treatment.

6	 Teva	 $15.3B	 t4.9%

Global revenue: 
$20.3B (10th); flat

R&D spend: $1.4B (17th);
flat; 6.9% of rev.

Top brands: Copaxone 
($3.7B), Proair HFA 
($1.2B), Budesonide 
($1.0B), Treanda ($681M)

Planned launches: 
Laquinimod (CNS), XR 
hydrocodone (CNS), 
Albuterol MDPI (resp.)

Promotional spend: 
$301M (15th); 2.0%  
of rev.

Patent expirations:  
Copaxone (2014), Nuvigil 
(2016), Azilect (2017)

Teva’s 2013 was eventful. Talk of board friction, layoffs, a new CEO—
plus a 4.9% US sales skid—painted a bleak picture for the Israeli 

drugmaker. Following a rumored rift between then-CEO Jeremy Levin 
and chairman Phillp Frost over cost-saving measures, Teva found a new 
CEO in Erez Vigodman this January. That news followed the October 
2013 announcement that Teva would lay off 5,000 employees—10% of its 
staff—citing Copaxone’s expiry. Patients from the older MS drug may not 
all be lost to Teva, as the company is trying to convert them to its newest 
formulation, which offers less-frequent dosing and could buoy sales.

Fig 4: US Spend for Total Promo, DTC, eDetailing, Professional Detailing, Professional Meetings, Journal Ads
	 Total Promo Spend	 DTC	 eDetailing	 Total Professional Detailing	 Journal Advertising	 Total Professional Meetings		
Rank	 Company	 2013	 % change	 2013	 % change	 2013	 % change	 2013	 % change	 2013	 % change	 2013	 % change	 Company	 Rank 
		  (Millions)*	 vs 2012	 (Millions)	 vs 2012	 (Millions)	 vs 2012	 (Millions)	 vs. 2012	 (Millions)	 vs. 2012	 (Millions)	 vs. 2012	

1	 Pfizer	 $1,858.85	 -12.0%	 $801.64	 34.2%	 $33.26	 8.2%	 $916.88	 -12.0%	 $1.99	 -69.5%	 $115.07	 27.3%	 Pfizer	 1

2	 Merck & Co.	 $1,489.41	 -2.6%	 $246.85	 -14.2%	 $18.99	 12.1%	 $1,113.37	 -2.2%	 $0.80	 -52.1%	 $101.92	 -10.5%	 Merck & Co.	 2

3	 Forest Laboratories	 $1,139.22	 23.0%	 $0.58	 44.1%	 $13.89	 23.3%	 $1,020.54	 21.6%	 $3.74	 -76.9%	 $112.02	 13.7%	 Forest Laboratories	 3

4	 AstraZeneca	 $1,137.77	 -8.9%	 $247.62	 19.9%	 $13.77	 -6.2%	 $798.77	 -12.1%	 $0.84	 -21.7%	 $112.02	 -18.0%	 AstraZeneca	 4

5	 Eli Lilly	 $1,063.02	 -22.6%	 $415.97	 -8.2%	 $10.70	 -18.8%	 $571.91	 -23.5%	 $1.49	 -62.0%	 $82.15	 -12.8%	 Eli Lilly	 5

6	 Boehringer Ingelheim	 $833.41	 -9.1%	 $65.49	 -62.7%	 $9.94	 -9.3%	 $691.57	 -14.6%	 $1.09	 -57.1%	 $53.34	 -27.3%	 Boehringer Ingelheim	 6

7	 Novartis	 $810.38	 -22.8%	 $46.04	 -36.9%	 $22.42	 3.7%	 $652.45	 -15.7%	 $1.89	 -20.6%	 $69.65	 4.1%	 Novartis	 7

8	 GlaxoSmithKline	 $802.99	 -10.4%	 $144.03	 -17.7%	 $14.33	 2.4%	 $602.77	 -12.2%	 $1.89	 -20.6%	 $99.35	 1.7%	 GlaxoSmithKline	 8

9	 Bristol-Myers Squibb	 $787.86	 -6.1%	 $134.05	 -23.6%	 $7.28	 -31.2%	 $540.20	 -12.2%	 $1.53	 -76.8%	 $47.63	 2.7%	 Bristol-Myers Squibb	 9

10	 Johnson & Johnson	 $755.92	 16.2%	 $97.87	 43.4%	 $20.90	 2.0%	 $529.39	 10.8%	 $4.37	 -39.6%	 $98.81	 5.3%	 Johnson & Johnson	 10

11	 Novo Nordisk	 $572.06	 15.0%	 $109.97	 29.1%	 $8.06	 23.4%	 $391.71	 16.2%	 $1.05	 -66.2%	 $100.56	 22.4%	 Novo Nordisk	 11

12	 Daiichi Sankyo	 $502.52	 -2.8%	 $0.02	 -95.8%	 $2.71	 79.9%	 $473.69	 -11.4%	 $0.20	 -53.1%	 $61.90	 -28.2%	 Daiichi Sankyo	 12

13	 Sanofi	 $486.99	 0.3%	 $29.27	 -25.7%	 $8.96	 -29.7%	 $371.09	 -2.6%	 $0.74	 -68.6%	 $24.59	 26.4%	 Sanofi	 13

14	 Takeda	 $479.98	 -8.0%	 $2.68	 -81.2%	 $9.74	 6.9%	 $423.70	 -12.3%	 $0.13	 -91.7%	 $72.50	 -0.8%	 Takeda	 14

15	 Amgen	 $398.08	 -7.5%	 $184.35	 -20.1%	 $3.36	 -43.2%	 $155.95	 -5.1%	 $1.01	 -29.9%	 $49.98	 -17.0%	 Amgen	 15

16	 AbbVie	 $369.24	 56.1%	 $286.79	 44.4%	 $1.01	 -10.6%	 $63.02	 43.5%	 $0.75	 -28.6%	 $49.28	 10.1%	 AbbVie	 16

17	 Allergan	 $360.60	 -0.2%	 $185.79	 -7.8%	 $2.14	 -46.9%	 $140.89	 2.5%	 $0.66	 -26.8%	 $17.27	 51.3%	 Allergan	 17

18	 Otsuka Pharmaceutical Group	 $353.22	 678.5%	 $112.73	 3,731.9%	 $2.89	 268.8%	 $191.84	 620.7%	 $0.71	 -35.0%	 $46.61	 234.7%	 Otsuka Pharmaceutical Group	 18

19	 Teva	 $300.59	 11.9%	 $14.85	 -60.5%	 $9.18	 4.7%	 $247.09	 8.5%	 $0.77	 28.3%	 $34.18	 -26.2%	 Teva	 19

20	 Sunovion	 $281.65	 -14.4%	 $28.17	 -42.4%	 $4.14	 -35.3%	 $211.93	 -13.9%	 $0.85	 -40.4%	 $36.73	 -6.2%	 Sunovion	 20

	        				  
* Total promotional spend figure does not include amount spent on samples, clinical trials or direct mail.
Source: CSD—Cegedim Strategic Data Note: Due to resampling of Journals in the CSD audit, 2012 and 2013 data may not be comparable for all publications 

8	 Amgen	 $14.8B	 s8.1%

Global revenue: 
$18.7B (13th); up 8.1%

R&D spend: $4.1B (10th);
up 7.9%; 21.9% of rev.

Top brands: Enbrel 
($4.7B), Neulasta 
($3.6B), Epogen ($2.3B), 
Neupogen ($963M), 
Aranesp ($816M)

Planned launches: 
Evolocumab/AMG 145 
(CV), ivabradine (CV), 
talimogene laherparepvec 
(onc.) 

Promotional spend: 
$398M (12th); 2.7%  
of rev.

Patent expirations:  
Aranesp (2014), Sensipar 
(2015), Neulasta (2015)

Amgen global revenues jumped 8% in 2013 to $18.7 billion.  Product 
sales grew 10% in the US and 8% in the rest of the world, with oncol-

ogy treatments Neulasta bringing in more than 75% of its filgrastim busi-
ness. Powerhouse RA drug Enbrel continued to yield attractive returns, 
and is projected to bring in $800 million in incremental operating income 
in 2014, according to Amgen’s annual report. Other heavyweight perform-
ers in 2013 were Sensipar/Mimpara for CKD, racking up more than $1 
billion in sales, and bone drug Prolia, which brought in $1.8 billion in sales 
and became available in all major European markets. Xgeva, a higher 
dose of Prolia for cancer, also brought in impressive results—the seventh 
product in Amgen’s portfolio to exceed $1 billion in sales in a single year. 
The company also made some strategic buys in 2013, including its acquisi-
tion of Onyx Pharmaceuticals and the US rights to ivabradine, purchased 
from Servier. Amgen also reacquired rights to filgrastim and pegfilgrastim 
in eastern Europe, Latin America, Asia, the Middle East and Africa.

9	 Johnson & Johnson	 $13.9B	s18.6%

Global revenue: 
$71.3B (1st); up 6.1% 

R&D spend: $8.2B (3rd);
up 7.0 %; 11.5% of rev.

Top brands: Remicade 
($4.1B), Procrit ($1.0B), 
Xarelto ($1.0B), Prezista 
($1.0B), Stelara ($966M)

Planned launches: 
Sirukumab (RA), mepo-
lizumab (resp.), Yondelis 
(onc.)

Promotional spend: 
$756M (9th); 5.4% of rev. 

Patent expirations:  
Prezista (2016), Zytiga 
(2016), Remicade (2018)

A medicine cabinet force, Johnson & Johnson has challenges, despite 
notable approvals that include diabetes medication Invokana, hepa-

titis C medication Olysio and cancer medication Imbruvica. Its problems 
include lawsuits over some of its marketing practices and device busi-
nesses, and quality control issues in its OTC businesses. As of December, 
J&J and its subsidiaries managed to put 75% back in stores, and paired 
this effort with a multi-platform consumer push. While court time contin-
ues to mount, the company still grows, seeing worldwide pharmaceutical 
sales jump almost 11% in 2013, with new drugs such as Zytiga (cancer) 
adding to the performance curve. The company also marked the year 
with a unique industry footprint—being considered a major social media 
force, by IMS Healthcare. The informatics company said in January that 
this achievement is not just because J&J is a household presence, noting 
that other companies have consumer businesses as well. “J&J…has, more 
than other companies, embraced the notion that patients are increasingly 
gathering at social-media channels and sites,” IMS said.

7	 Eli Lilly	 $15.3B	s11.7%

Global revenue: 
$23.1B (9th); up 2.2%

R&D spend: $5.5B (7th);
up 4.2%; 23.8% of rev.

Top brands: Cym-
balta ($5.3B), Humalog 
($1.2B), Alimta ($1.2B); 
Cialis ($1.1B), Humalog 
KwikPen ($902M)

Planned launches: 
Ramucirumab (onc.), 
necitumumab (onc.), 
dulaglutide (diab.), empa-
gliflozin (diab.)

Promotional spend: 
$1.1B (4th); 7.2% of rev.

Patent expirations:  
Evista (2014), Alimta 
(2022), Cialis (2017)

Eli Lilly enjoyed a bump in revenues last year mostly from mature 
brands, but it needs to replenish its portfolio as it battles the patent 

cliff. A win in April 2014—cancer drug Alimta’s patent extension into the 
next decade—could help offset another major expiry, that of CNS brand 
Cymbalta this year. The drugmaker froze salaries for 2014 and reduced 
all cash-bonus targets for most workers. A biosimilar version of Sanofi 
insulin blockbuster Lantus won’t hit shelves soon, either. Sanofi sued Lilly 
for patent infringement, which could keep the drug off the US market 
until mid-2016.  It saw another hiccup with its SGLT2 medication empa-
glifozin, as FDA delayed the medication citing deficiencies in a Boeh-
ringer Ingelheim facility where the drug is to be made. GLP-1 candidate 
dulaglutide, though, stands to capture a third of the $3-billion GLP-1 
market, according to ISI Group analyst Mark Schoenebaum. The drug’s 
main advantage over Novo Nordisk’s Victoza is that it only requires once-
weekly dosing, compared to Victoza’s once-daily frequency. 


