
Fig. 2: Top 20 Prescription Drugs by US Sales ’13 

Rank Product Company 2013 Total 2012 Total
   (Billions) (Billions)

1 Abilify Otsuka/BMS $6.6 $5.7

2 Nexium AstraZeneca $6.2 $5.9

3 Humira AbbVie $5.6 $4.5

4 Crestor AstraZeneca $5.4 $5.0

5 Cymbalta Eli Lilly $5.3 $4.6

6 Advair Diskus GlaxoSmithKline $5.2 $4.8

7 Enbrel Amgen $4.7 $4.2

8 Remicade Johnson & Johnson $4.1 $3.8

9 Copaxone Teva $3.7 $3.5

10 Neulasta Amgen $3.6 $3.4

11 Rituxan Genentech/Roche $3.3 $3.1

12 Lantus SoloStar Sanofi $3.0 $2.2

13 Spiriva Handihaler Boehringer Ingelheim $3.0 $2.7

14 Atripla BMS/Gilead $2.9 $2.8

15 Januvia Merck $2.9 $2.6

16 Avastin Genentech/Roche $2.7 $2.6

17 Lantus Sanofi $2.6 $2.2

18 Oxycontin Purdue $2.5 $2.8

19 Lyrica Pfizer $2.4 $2.0

20 Epogen Amgen $2.3 $2.2

 Total others  $251.3 $248.5
 Total market  $329.2 $319.1

Source: IMS Health, National Sales Perspectives
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Fig. 3: Top 20 Therapeutic Classes by US Sales ’13 

Rank Categories 2013 Total 2012 Total
  (Billions) (Billions)

1 Oncologics $27.9 $25.5 

2 Antidiabetes $24.3 $21.7 

3 Mental Health $23.7 $25.0 

4 Respiratory $20.4 $21.6 

5 Pain $18.7 $18.0 

6 Autoimmune $17.9 $15.1 

7 Lipid Regulators $13.6 $16.5 

8 Antihypertensives $12.5 $13.2 

9 HIV Antivirals $12.5 $11.3 

10 Multiple Sclerosis $10.6 $8.8 

11 Anti-Ulcerants $10.0 $9.8 

12 ADHD $9.9 $10.3 

13 Dermatololgicals $8.9 $7.7 

14 Antibacterials $8.6 $7.8 

15 Nervous System Disorders $8.1 $7.0 

16 Anticoagulants $7.4 $9.6 

17 Vaccines, excl. flu $6.0 $6.0 

18 Sex Hormones $5.8 $5.3 

19 Ophthalmology $5.6 $5.0 

20 Hormonal contraceptives $5.6 $5.5

 Total others $71.2 $68.4
 Total market $329.2 $319.1

Source: IMS Health, National Sales Perspectives

and lead AZ’s new diabetes franchise to the margins. The drugmaker 
did see a win with another diabetes product, SLGT2 inhibitor Farxiga 
(hamstrung in the approval process due to cancer concerns), but it was 
the second drug to market behind J&J’s Invokana. Morningstar analyst  
Damien Conover says the AZ drug could see annual sales of $1.5 billion.

4 Merck $16.5B t15.0%

Global revenue: 
$44.0B (6th); down 7.0%

R&D spend: $7.1B (4th); 
down 9.0%; 16.1% of rev.

Top brands: Januvia 
($2.9B), Zetia ($1.7B), 
Nasonex ($1.2B), Isen-
tress ($1.0B)

Planned launches: 
MK-3475 (onc.), omari-
gliptin (diab.), anacetra-
pib (CV) 

Promotional spend: 
$1.5B (2nd); 9.1% of rev

Patent expirations:  
Nasonex (2014), Emend 
(2015), Zostavax (2016)

Merck sales were down last year, and the long-term financial outlook 
for the firm looks reasonable but not great, says Bernstein’s Tim 

Anderson. Key factors dragging on its performance include a number of 
pending patent expirations, along with ongoing or new pressures on its 
franchises, including Januvia/Janumet (diabetes), Remicade (RA), Vytorin 
(cholesterol), Isentress (HIV), and hepatitis C drugs PEG-Intron and Vic-
trelis. Merck’s performance in 2014 will most likely be flat, with a bump-up 
to modest growth thereafter, Anderson says. Merck’s long-term, reliable 

track record is popular with many investors, the analyst says. And its most 
interesting, late-stage product is MK-3475 (anti-PD-1), a treatment for 
various cancers. Near-term, Merck’s most interesting move will likely be 
the launch of MK-3475 in late 2014/early 2015, he predicts.

5 Roche $15.8B s7.2%

Global revenue: 
$53.1B (3rd); up 8.6%

R&D spend: $9.3B (2nd);
down 2.2%; 17.5% of rev.

Top brands: Rituxan 
($3.3B), Avastin ($2.7B); 
Herceptin ($1.9B), Lucen-
tis ($1.9B)

Planned launches: 
MetMab (onc.), PD-L1 
(onc.); bitopertin (CNS), 
gantenerumab (CNS)

Promotional spend: 
$248M (16th); 1.6%  
of rev.

Patent expirations:  
Valcyte (2014), Rituxan 
(2014), Tamiflu (2017)

Roche is synonymous with oncology. The cancer segment makes up 
62% of the company’s $41 billion in pharmaceutical sales, and the 

company has safeguarded its hold on the cancer market through what 
some would consider a strategic succession plan that included the 2013 
approvals of Gazyva (to replace Rituxan), Kadcyla (to replace Herceptin) 
and Perjeta, which did not so much replace a drug, as jump the line and get 
greenlighted for presurgical use among breast cancer patients. Additional 
performers include eye medication Lucentis, which racked up a 15% 
increase in sales despite market creep by Regeneron’s Eylea. The company 


