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PHARMA REPORT 2014

1 Novartis $18.9B t3.7%

Global revenue: 
$57.9B (2nd); up 2.1%

R&D spend: $9.6B (1st); 
16.6% of rev.; up 5.3%

Top brands: Diovan 
($2.2B), Gleevec ($1.9B); 
Gilenya ($1.1B), Afinitor 
($720M), Sandostatin 
($700M)

Planned launches: 
LCZ696 (CV), LDK378 
(onc.), buparlisib 
(onc.), LEE011 (onc.), 
secukinumab (auto.)

Promotional spend: 
$810.4M (6th); 4.3%  
of rev.

Patent expirations:  
Gleevec (2014), Myfortic 
(2017)

The drugmaker enjoyed another year of branded profits from off-
patent Diovan. This year it could finally see competition as Ranb-

axy’s generic version of the BP drug seems set to reach US shores. The 
Swiss-based company is also slated to witness blockbuster oncology drug 
Gleevec go generic. Novartis hopes replacement therapy Tasigna will less-
en the blow. A bright spot is LCZ696, a therapy for chronic heart failure 
which analysts say could help fill the void left by Diovan.  A Phase-I trial 
was closed after an independent committee recommended stopping it be-
cause the agent was working well. That news broke a week after an FDA 
advisory panel recommended against approving acute heart failure drug 
Serelaxin, citing insufficient evidence to back up its indication. For 2013 
overall, Novartis saw a 1% jump in pharma sales, a figure so small CEO 
Joe Jimenez said that pharma SG&A costs will come under scrutiny, as 
well as “reducing what has historically been a relatively unconstrained 
budget in pharma R&D.” Also rumored is a consumer-for-animal health 
unit swap with Merck.

2 Pfizer $17.0B t4.8%

Global revenue: 
$52.6B (4th); down 12.5%

R&D spend: $6.6B (5th);
down 16.5%; 12.8% of rev.

Top brands: Lyrica 
($2.5B), Celebrex ($2.3B), 
Viagra ($1.2B), Prevnar 13 
($809M)

Planned launches: 
Palbociclib (onc.), 
dacomitinib (onc.), 
 bococizumab (CV)

Promotional spend: 
$1.9B (1st); 11.2% of rev.

Patent expirations:  
Celebrex (2014), Lyrcia 
(2014), Premarin (2015)

Pfizer’s big 2013 news was, it was indeed contemplating a breakup, but 
that analysts were going to have to hold on for four years before the 

drugmaker will get serious about dividing into three companies. The com-
pany’s experimental cancer drug palbociclib is the lynchpin for one of the 
possible spin-offs, and Pfizer has hinted it may be ready to approach the 
FDA with the breast cancer drug earlier than expected. Meanwhile, RA 
drug Xeljanz and blood thinner Eliquis have failed to make significant 
dents in prescribing trends. The New York drugmaker also has its hand 
in the PCSK9 race. Bernstein’s Tim Anderson notes the field is getting 
crowded, but Pfizer says its effort—the Phase-III agent bococizumab—
addresses a broader population, which will give it an edge. Celebrex and 
Viagra continue to be important, and Pfizer is at work in the courts reviv-
ing the recently lost Celebrex patent and fending off Viagra interlopers. 

Fig. 1: Top 20 Pharmaceutical Companies by US Sales ’13

Rank Company 2013 Total 2012 Total
  (Billions) (Billions)

1 Novartis $18.9 $19.6 

2 Pfizer $17.0 $17.8 

3 AstraZeneca $16.7 $16.7 

4 Merck $16.5 $19.4 

5 Roche $15.8 $14.8 

6 Teva $15.3 $16.1 

7 Eli Lilly $15.3 $13.7 

8 Amgen $14.8 $13.7 

9 Johnson & Johnson $13.9 $11.7 

10 GlaxoSmithKline $12.8 $12.5 

11 Sanofi $12.3 $12.0 

12 AbbVie $12.1 $12.2 

13 Actavis $10.3 $10.2 

14 Novo Nordisk $7.9 $6.4 

15 Mylan $7.8 $7.1 

16 Boehringer Ingelheim $7.7 $7.5 

17 Gilead $7.6 $6.5 

18 Otsuka $6.8 $5.8 

19 Bristol-Myers Squibb $5.6 $7.7 

20 Shire $4.2 $3.9

 Total others $89.9 $83.8
 Total market $329.2 $319.1

Source: IMS Health, National Sales Perspectives

3 AstraZeneca $16.7B t0.4%

Global revenue: 
$25.7B (8th); down 8.2%

R&D spend: $4.3B (9th); 
down 4.4%; 16.7% of rev.

Top brands: Nexium 
($6.2B), Crestor ($5.4B), 
Symbicort ($1.6B), 
 Seroquel XR ($1.2B), 
Synagis ($769M)

Planned launches: 
Naloxegol (constip.), 
olaparib (onc.), Epanova 
(CV), lesinurad (gout), 
brodalumab (psoriasis)

Promotional spend: 
$1.1B (3rd); 6.6% of rev.

Patent expirations:  
Nexium (2014), Symbi
cort (2015), Synagis 
(2015), Crestor (2016)

For sophomore CEO Pascal Soriot, it’s all going to plan—although it 
hasn’t been pretty. Last year the CEO predicted “mid-to-high single 

digit” revenue decline and was on the mark as sales tumbled by 8% in 
2013 to $25.7 billion. In March of this year, the drugmaker further reined 
in costs by eliminating 5,050 jobs and saving $800 million in the process. 
After analysts said the BMS-AZ diabetes joint-venture wasn’t operating 
smoothly, AZ bought out the franchise for $2.7 billion up front. While 
that move gives it full control of Byetta, Bydueron and Onglyza, Jefferies 
analyst Jeffrey Holford wrote at the time that AZ may have bought itself 
into a corner. Novo Nordisk’s Victoza holds 70% of the GLP-1 market, 
and that figure has grown nearly 7% from the year prior. Eli Lilly’s dula-
glutide—another GLP-1 shown to be comparable to Victoza, and which 
is slated to make it debut this year—could further dice up the market 


