
Agency

TOP 100 AGENCY ISSUE
ENHANCED LISTING OPTIONS

Deadlines
n Free-Print listing: April 28, 2014
n Print-Enhanced listing: May 30, 2014 
n Online-Enhanced listing: May 30, 2014

Materials/Specifications
n Logo or Creative work: JPEG 300 DPI, PDF  
or Illustrator file

Materials for Creative Work
n Ad Description  (50 word max) 
n Creative/Account Team for Sample Ad 
n Media Team for Sample Ad 
n Why is your sample ad special? (50 word max) 

Materials Delivered to:
Jeniffer Amparo
Jeniffer.Amparo@Haymarketmedia.com  

Sales Contact
For more information about advertising and  
enhancing your Agency in the BIGGEST  
keepsake issue of the year, please contact:  
Doreen.Gates@haymarketmedia.com  
Tamika.Hart@haymarketmedia.com  
Lawrence.Nokes@haymarketmedia.com

2014



ENHANCED PRINT & ONLINE 
LISTING 
(INCLUDES MULTIMEDIA)
A full-color sample of your work with 
your A-to-Z listing in the July print 
issue of MM&M. PLUS an enhanced 
listing in the Agency Gallery on 
MM&M’s Web site for one year, 
including a link to your web site; 
PLUS the ability to add a video or 
slide presentation to your online 
listing. 

n A-Z Agency listing Print & online 

n Creative work showcased in print 
& online 

n Full color logo print & online

n Company contact information 
online

n Contact person email address 
online

n Clickable company URL online

n Company description online

n Two corporate assets (White 
paper) with 50 Word description and 
URL for each

n Company video or slide 
presentation

n Link to Agency Gallery with image 
and short description rotating on 
Home, News and Features pages 
providing corporate branding and 
driving tra�  c to Agency Gallery 

INVESTMENT: $3,000 
(equates to only $250/month)

ENHANCED PRINT & ONLINE 
LISTING  
(EXCLUDES MULTIMEDIA)
A full-color sample of your creative 
work with your A-to-Z listing in the 
July print issue of MM&M. PLUS an 
enhanced listing in the Agency Ad 
Gallery on MM&M’s Web site for one 
year, including a link to your web site. 

n A-Z Agency listing in print and 
online

n Creative work showcased in print 
& online 

n Full color logo print & online

n Company contact information 
online

n Contact person email address 
online

n Clickable company URL online

n Company description online

n Link to Agency Gallery with image 
and short description rotating on 
Home,News and Features pages 
providing corporate branding and 
driving tra�  c to Agency Gallery

INVESTMENT: $2,400 
(equates to $200/month)

ENHANCED PRINT & BASIC 
ONLINE LISTING
A full-color sample of your creative 
work OR your company logo with 
your A to Z listing in the July print 
issue PLUS , a basic listing in the 
online Agency Gallery on MM&M’s 
website for one year, including a link 
to your website.  

n A-Z Agency Print Listing

n Online Basic listing (Agency Name 
& Address)

n Creative work or Logo showcased 
in print & online

INVESTMENT: $800

 
AbelsonTaylor
33 W. Monroe Street, Suite 600
Chicago, IL  60603
Phone: 312-894-5500
 Fax: 312-894-5658
E-mail: info@abelsontaylor.com
Web: www.abelsontaylor.com
Founded: 1981

Officers: Dale Taylor, 
President & CEO; Jay Carter, 
Senior VP, Director of Strat-
egy Services; Nancy Drescher, 
Senior VP, Director of Client 
Services; Stephen Neale, 
Senior VP, Executive Creative 
Director; Keith Stenlund, VP, 
CFO; Laura Bartmess, VP, 
Account Director; Jeff Berg, 
VP, Account Director; Beth 
Hall, VP of Support Services; 
Scott Hansen, VP, Creative 
Group Director; Rob Kienle, 
VP, Director of Copy Strategy; 
Jeanine Koch, VP, Account 
Director; Angela Lustig, VP, 
Creative Group Director; Allan 

Mills, VP, Account Director; Greg Niemczyk, VP, Account Director; Mike 
Perry, VP, Account Director; Elizabeth Rambach, VP, Account Director; 
Cindy Stone, VP, Account Director; Josh Vizek, VP, Creative Group Direc-
tor; Greg Thompson, MD, VP, Medical Director; Matt Collins, Director of 
Integrated Development; Tristen George, Creative Director; Janet Kleve, 
Creative Director; Barry Levine, Creative Director; Noah Lowenthal, 
Creative Director; Ed St. Peter, Director of Integrated Production; Jody 
Van Swearingen, Creative Director
2011 Gross Income: $65 million to $100 million
Full-time Employees: 403 (2011) 394 (2010)

Healthcare accounts: Abbott Nutrition: Enlive, Ensure, Glucerna, Juven, Pedialyte, 
PediaSure, Sensiva, Similac, Survanta; Abbott Pharmaceutical Product Division: 
ABT-888 (Veliparib), AndroGel, Kaletra, Lupron Franchise, Niaspan, Prometrium, 
Simcor, TriCor, Trilipix; Astellas: AmBisome, MYCAMINE; Astellas/GSK: VESIcare; 
Astellas/Theravance: Vibativ; Cadence Pharmaceuticals: Ofirmev; Cell Therapeu-
tics: Pixuvri; Cornerstone Therapeutics: Curosurf, Factive; Daiichi Sankyo: AZOR, 
Benicar; Tribenzor; Eisai: Banzel; Inspiration Biopharmaceuticals: IB1001; Kinetic 
Concepts: VAC and Prevena lines of negative pressure products; MPI Research: 
Preclinical CRO; Questcor: H.P. Acthar Gel; Roche: Tarceva; Sunovion Pharma: 
Latuda; Takeda: Actos, Actoplus Met, Actosplus Met XR, Alogliptin, Alogliptin/Ac-
tos, Duetact, Kapidex; Ther-Rx: Clindesse, Evamist, Evamist, Gynazole-1, Makena; 
Vein Clinics of America: promotion of medical clinics; Vertex: Incivek
Number of Accounts gained: 17
Accounts gained: Abbott Pharma Product Division: Niaspan, Kaletra, Trilipix/Tri-
Cor, SIMCOR, ABT-888, AndroGel; Astellas: AmBisome, MYCAMINE; Inspiration Bio: 
IB1001; Kinetic Concepts: VAC and Prevena lines; Takeda: Actoplus Met XR
Number of Accounts lost: 2
Accounts lost: Amgen: Neulasta, Neulasta Canada
Offices: AbelsonTaylor, 55 Monument Circle, Suite 622, Indianapolis, IN 46204

The Agency Inside Harte-Hanks
777 Township Line Road, Suite 300
Yardley, PA  19067
Phone: 215-944-9727
 Fax: 215-944-9710
E-mail: agency@harte-hanks.com
Web: www.theagencyinside.com
Founded: 1983
Parent company: Harte-Hanks Inc., 9601 McAllister Freeway, Suite 610, 
San Antonio, TX 78216
Officers: Pharmaceutical Practice Team: Jeannine Falcone, Managing 
Director; Michele Fitzpatrick, SVP, Strategy & Insight; Matt Rosenblatt, 
EVP, Creative; Anne Stroup, VP, Group Account Director; Rob Fuller, VP, 
Digital Solutions; Kevin Dunn, VP, Brand Strategy; Luis Silva, VP, Account 
Director; John Wes Green, Director, Digital Strategy
2011 Gross Income: $15 million to $25 million

Services: The Agency Inside works equally on both sides of the healthcare divide 
healthcare professional and patient. The result is award-winning relationship mar-
keting programs that enhance HCP product adoption and patient conversion and 
adherence. We provide marketing strategy, digital strategy and solutions, creative 
services, marketing analytics, and market research. We also regularly share our 
expertise through insightful white papers and webinars to help marketers stay on 
top of marketing trends, best practices and industry issues.
Offices: Yardley, PA; Santa Ana, CA; San Diego, CA; Jacksonville, FL; Boston, MA
Divisions: Healthcare & Pharma, Financial Services, Insurance, Consumer Goods, 
Retail, Automotive, Communications

AgencyRx LLC
200 Varick Street, 3rd Floor
New York, NY  10014
Phone: 212-896-1300
 Fax: 212-845-8099
E-mail: info@agencyrx.com
Web: www.agencyrx.com 
Founded: 2005

Parent company: 
The CDM Group 
, 220 East 42nd 
Street, New York, NY 
10017
Officers: Wendi 
Goodman, Manag-
ing Partner, Director 
of Client Services; 
Michael Schreiber, 
Managing Partner, 
Executive Creative 

Director; Fred Kinch, Managing Partner, Creative Director; Marina Jean, 
Managing Partner, Director of Strategic and Scientific Services
2011 Gross Income: $25 million to $40 million
Full-time Employees: 190 (2011) 190 (2010)

Healthcare accounts: Bayer: Advantage, Advantage Multi, Baycox, Drontal, K9 Ad-
vantix, Profender, Legend, Marquis, Baytril, Baytril Otic, ResQ, Baytril 100, Catosal, 
Corathon, CyGaurd, CyLence, Credo SC, Tempo, QuickBayt, Co-Ral, Res-Q, Veraflox, 
Advocate; Celgene: Istodax, Pipeline, Revlimid; EMD Serono: Gonal-f, Saizen; 
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