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It’s worth noting, of course, that all three of these publications 
are down substantially in ad pages from the same six-month period 
in 2011. For instance, JAMA ran 933 ad pages in the first six months 
of that year, as opposed to 646 this year. Additionally, the other two 

top-five publications by revenue, Monthly Prescribing Reference 
and Medical Economics, saw big drops in ad pages: the former shed 
146 pages while the latter lost 141. MPR has seen more than half 
of its ad pages vaporize since 2011. In the first six months of 2011, 
the journal ran 828 pages; in the first six months of 2013, it ran 413.

In a bigger-picture sense, however, perhaps we’re seeing the first 
signs of a shakeout. Overall, cardiology titles are down around 10% 
in pages. But two of the most highly regarded publications within 
that category, CardioSource World News and Endovascular Today, 
grew their ad pages over the first half of 2012 by 8.9% and 40.2%, 
respectively. Are there simply more cardiology publications than 
advertisers willing to support them? Similarly, if there are 39 oncology 
books attempting to get the attention of only 12,000 or so oncolo-
gists, well, sooner or later somebody is going to have to call it a day. 

While he stops short of making blanket assumptions, Hunt says 
that this could indeed be the case in certain categories. “The average 
physician in the multichannel world doesn’t have the time to sort 
through everything,” he explains. “There are going to be winners 
and losers. The stronger print publications [within a given category] 
have done well and will continue to do well.”

most advertised brand

J&J anticoagulant Xarelto was the 
most advertised brand by far, with 
first-half 2013 spending of $8.9 
million. Next were Forest Laborato-
ries’ Linzess IBD capsules (first-half 
spending:  $5.4 million), Forest’s 
Tudorza Pressair COPD inhalation 
powder ($4.6 million) and Janssen’s 
Invokana for diabetes ($4.5 million). 
Spending on BMS blood thinner 
Eliquis went from $5,000 in the first 
half of 2012 to $1.8 million in the first 
half of 2013, putting it 10th on the list.

JOURNAL AD REVIEW

toP 25 advertised brands, Jan-JUne 2013   
  
Rank Rank  $ ad spending in thousands % change 
2013 2012 Product Company 2013 2012 2011  2013 vs 2012 2012 vs 2011
 
1 2 Xarelto tablets Johnson & Johnson $8,903 $6,731 $0 32.3% N/A

2 — Linzess capsules Forest/Ironwood $5,487 $0 $0 N/A N/A

3 — Tudorza Pressair inhal. pwdr. Forest $4,659 $0 $0 N/A N/A

4 — Invokana Johnson & Johnson $4,575 $0 $0 N/A N/A

5 12 Zytiga Johnson & Johnson $2,927 $1,943 $171 50.6% 1,033.4%

6 9 Lyrica capsules Pfizer $2,403 $2,063 $863 16.5% 138.9%

7 — Xeljanz Pfizer $2,277 $0 $0 N/A N/A

8 18 Humira Eli Lilly $2,176 $1,628 $1,127 33.6% 44.5%

9 13 Brilinta Ticagrelor tablets AstraZeneca $2,116 $1,936 $0 9.3% N/A

10 926 Eliquis tablets BMS/Pfizer $1,854 $5 $0 35,481.8% N/A

11 6 Victoza injection Novo Nordisk $1,767 $2,561 $2,118 -31.0% 20.9%

12 23 Latuda Sunovion $1,607 $1,301 $2,213 23.6% -41.2%

13 21 Pradaxa Boehringer Ingelheim $1,596 $1,497 $2,910 6.6% -48.5%

14 — Xtandi capsules Astellas $1,544 $0 $0 N/A N/A

15 1 Viibryd Forest $1,530 $7,951 $2,894 -80.8% 174.7%

16 29 Humalog Kwikpen Eli Lilly $1,440 $1,069 $137 34.7% 680.6%

17 — Vascepa Amarin $1,422 $0 $0 N/A N/A

18 15 Bydureon injection BMS/AstraZeneca $1,414 $1,696 $0 -16.7% N/A

19 7 Oxycontin tablets Purdue $1,345 $2,433 $1,193 -44.7% 103.9%

20 72 Zytiga-NB Johnson & Johnson $1,226 $574 $1,509 113.3% -61.9%

21 24 Forteo injection Eli Lilly $1,197 $1,271 $1,825 -5.8% -30.3%

22 93 Afinitor tablets Novartis $1,164 $438 $1,153 165.6% -62.0%

23 — Abilify Maintena injection Otsuka $1,132 $0 $0 N/A N/A

24 36 Jentadueto Boehringer/Lilly $1,130 $1,005 $0 12.5% N/A

25 20 Samsca tablets Otsuka $1,102 $1,582 $2,235 -30.3% -29.2%
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