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Fig. 5: Estimated US Patent Expirations through 2017
Brand	 Company 	 Indication		 Expiry

Aciphex	 Eisai/Janssen	 Heartburn	 2013

Humalog	 Eli Lilly	 Diabetes	 2013

Neupogen	 Amgen	 Low neutrophil count	 2013

Oxycontin	 Purdue	 Pain	 2013

Xeloda	 Roche	 Cancer	 2013

Zometa	 Novartis	 Osteoporosis	 2013

Actonel	 Sanofi	 Osteoporosis	 2014

Celebrex	 Pfizer	 Pain	 2014

Copaxone	 Teva	 Multiple sclerosis	 2014

Cymbalta	 Eli Lilly	 Depression	 2014

Evista	 Eli Lilly	 Osteoporosis	 2014

Nexium	 AstraZeneca	 Heartburn	 2014

Abilify	 BMS/Otsuka	 Depression/bipolar	 2015

Avodart	 GlaxoSmithKline	 BPH	 2015

Gleevec	 Novartis	 Cancer	 2015

Lantus	 Sanofi	 Diabetes	 2015

Namenda	 Forest	 Alzheimer’s disease	 2015

Premarin	 Pfizer	 Menopausal symp.	 2015

Symbicort	 AstraZeneca	 Asthma/COPD	 2015

Zyvox	 Pfizer	 Infection	 2015

Benicar	 Daiichi Sankyo	 Hypertension	 2016

Crestor 	 AstraZeneca	 Atherosclerosis	 2016

Humira	 AbbVie	 RA/Crohn’s/psoriasis	 2016

Zetia	 Merck	 Cholesterol	 2016

Zytiga	 Janssen	 Cancer	 2016

Alimta	 Eli Lilly	 Cancer	 2017

Cialis	 Eli Lilly	 Erectile dysfunction	 2017

Seroquel - all	 AstraZeneca	 Schizophrenia	 2017

Reyataz	 Bristol-Myers Squibb	 HIV	 2017

Vytorin	 Merck	 Cholesterol	 2017

Source: Barclays Research	

10	 AbbVie	 $12.5B	 s4.1%

Global revenue: 
$18.4B (11th); up 5.7%

R&D spend: $2.8B (14th); 
up 6.1%; 15.1% of rev.

Top brands: Humira 
($4.4B), AndroGel ($1.2B), 
Tricor/Trilipia ($1.1B)

Planned launches:  
ABT- 267/333/450 (HCV), 
GLP-G0634 (infl.), BT-061/
Tregalizumb (infl.)

Promotional spend: 
$828M (8th); 6.6% of rev. 

Patent expirations: Nia
span (2013), Triplix (2013)

Spin-off AbbVie entered 2013 with a Humira-centric focus. The RA 
blockbuster is the company cornerstone as it looks for traction in 

specialty care. Projects include treatments for MS and multiple myeloma 
as well as an experimental interferon-free hepatitis C treatment. While 
this could be big for hep. C, Bernstein analyst Tim Anderson notes that 
AbbVie has more pills than rival Gilead and Bristol Myers Squibb treat-
ments. Meanwhile, Humira accounts for about half of AbbVie’s sales, and 
the company still pours money into expanding its indication reach. While 
this dependency has some on edge, the FDA and states are wrangling over 
biosimilars, possibly cushioning the impact of its 2017 patent expiration.

11	 Sanofi	 $12.1B	 t2.3%

Global revenue: 
$45.6B (6th); up 4.1%

R&D spend: $6.4B (6th); 
down 4.0%; 14.1% of rev.

Top brands: Lantus 
($3.9B), Eloxatin ($920M), 
Renagel/Renvela ($577M)

Planned launches: 
Lemtrada (MS), Lyxumia 
(diab.)

Promotional spend: 
$430M (13th); 3.5% of rev.

Patent expirations: Acto
nel (2013), Eloxatin (2013)

Sanofi not only survived a nasty plunge off a particularly steep patent 
cliff in 2012 but managed to grow a respectable 4.7%, despite the loss 

of clot-buster Plavix. The French giant, which last year overtook Pfizer as 
the world’s biggest pharma, boasts a packed late-stage pipeline, thanks 
in good measure to its acquisition of Genzyme two years ago—and with 
top-selling Lantus (diabetes) nearing the end of its patent life in the US, 
they’d better hope some of those candidates pan out. The company has 
won some recent FDA approvals—for MS drug Aubagio and Kynamro, 
for an inherited cholesterol disorder—and has several more, including 
Lyxumia, for type 2 diabetes, and Lemtrada, for MS, filed with FDA. 

12	 Johnson & Johnson	 $12.0B	 t0.7%

Global revenue: 
$67.2B (1st); up 3.4%

R&D spend: $7.7B (5th); 
up 1.6%; 11.4% of rev.

Top brands: Remicade 
($3.6B), Procrit ($805M), 
Prezista ($672M), Stelara 
($627M), Concerta ($609M)

Planned launches: 
Simeprevir (HCV), ibrutinib 
(onc.)


