
Agency

tOP 100 agEncY issuE
EnhancEd listing OPtiOns

Deadlines
n Print: May 24, 2013
n Online: June 24, 2013

Materials/Specifi cations
n Logo or Creative work: JPEG 300 DPI, PDF 
or Illustrator fi le

Text for Creative Work
n Ad Description  (50 word max) 
n Creative / Account Team for Sample Ad 
n Media Team for Sample Ad 
n Why is your sample ad special? (50 word max) 

Materials Delivered to:
Mitch.Francis@Haymarketmedia.com  

Sales Contact
For more information about advertising and 
enhancing your Agency in the BIGGEST 
keepsake issue of the year, please contact: 
Doreen.Gates@haymarketmedia.com or 
Tamika.Hart@haymarketmedia.com

2013



EnhancEd Print 
& OnlinE listing 
(MultiMEdia PackagE)
A full-color sample of your 
work with your A-to-Z listing 
in the July print issue of 
MM&M. PLUS an enhanced 
listing in the Agency Gallery 
on MM&M’s Web site for 
one year, including a link 
to your web site; PLUS the 
ability to add a video or slide 
presentation to your online 
listing. 

n A-Z Agency listing Print &  
 online 
n Creative work showcased in  
 print & online 
n Full color logo print & online
n Company contact   
 information online
n Contact person email   
 address online
n Clickable company URL  
 online
n Company description online
n Two corporate assets   
 (White paper) with 50 Word  
 description and URL for  
 each
n Company video or slide  
 presentation
n Link to Agency Gallery 
 with image and short 
 description rotating on 
 Home, News and Features 
 pages providing corporate 
 branding and driving traffic 
 to Agency Gallery 

invEstMEnt: $3,500

EnhancEd Print & 
OnlinE listing   
(nO MultiMEdia Or 
WhitE PaPEr)
A full-color sample of your 
creative work with your A-to-Z 
listing in the July print issue 
of MM&M. PLUS an enhanced 
listing in the Agency Ad 
Gallery on MM&M’s Web site 
for one year, including a link to 
your web site. 

n A-Z Agency listing in print  
 and online
n Creative work showcased in  
 print & online 
n Full color logo print & online
n Company contact   
 information online
n Contact person email   
 address online
n Clickable company URL  
 online
n Company description online
n Link to Agency Gallery with 
 image and short 
 description rotating on 
 Home,News and Features 
 pagesproviding corporate 
 branding and driving traffic 
 to Agency Gallery

invEstMEnt: $2,500 net

EnhancEd Print & Basic 
OnlinE listing
A full-color sample of your 
creative work Or Logo with 
your A-to-Z listing in the July 
2013 print issue of MM&M. 
PLUS, a basic listing in the 
online Agency Ad Gallery on 
MM&M’s Web site for one 
year, including a link to your 
website.  Overall Package 
includes:

n A-Z Agency print listing
n Online Basic listing (Agency  
 Name & Address)
n Creative work OR Logo   
 showcased in print & online

invEstMEnt: $1,900

EnhancEd Print listing 
OPtiOn
A full-color sample of your 
creative work OR your 
company logo with your 
A-to-Z listing in the July print 
issue of MM&M. 

n A-Z Agency Print Listing
n Creative work or Logo   
 showcased in print 

invEstMEnt: $600

 
AbelsonTaylor
33 W. Monroe Street, Suite 600
Chicago, IL  60603
Phone: 312-894-5500
 Fax: 312-894-5658
E-mail: info@abelsontaylor.com
Web: www.abelsontaylor.com
Founded: 1981
Officers: Dale Taylor, President & CEO; Jay Carter, Senior VP, Direc-
tor of Strategy Services; Nancy Drescher, Senior VP, Director of Client 
Services; Stephen Neale, Senior VP, Executive Creative Director; Keith 
Stenlund, VP, CFO; Laura Bartmess, VP, Account Director; Jeff Berg, 
VP, Account Director; Beth Hall, VP of Support Services; Scott Hansen, 
VP, Creative Group Director; Rob Kienle, VP, Director of Copy Strategy; 
Jeanine Koch, VP, Account Director; Angela Lustig, VP, Creative Group 
Director; Allan Mills, VP, Account Director; Greg Niemczyk, VP, Account 
Director; Mike Perry, VP, Account Director; Elizabeth Rambach, VP, Ac-
count Director; Cindy Stone, VP, Account Director; Josh Vizek, VP, Cre-
ative Group Director; Greg Thompson, MD, VP, Medical Director; Matt 
Collins, Director of Integrated Development; Tristen George, Creative 
Director; Janet Kleve, Creative Director; Barry Levine, Creative Director; 
Noah Lowenthal, Creative Director; Ed St. Peter, Director of Integrated 
Production; Jody Van Swearingen, Creative Director
2011 Gross Income: $65 million to $100 million
Full-time Employees: 403 (2011) 394 (2010)

Healthcare accounts: Abbott Nutrition: Enlive, Ensure, Glucerna, Juven, Pedialyte, 
PediaSure, Sensiva, Similac, Survanta; Abbott Pharmaceutical Product Division: 
ABT-888 (Veliparib), AndroGel, Kaletra, Lupron Franchise, Niaspan, Prometrium, 
Simcor, TriCor, Trilipix; Astellas: AmBisome, MYCAMINE; Astellas/GSK: VESIcare; 
Astellas/Theravance: Vibativ; Cadence Pharmaceuticals: Ofirmev; Cell Therapeu-
tics: Pixuvri; Cornerstone Therapeutics: Curosurf, Factive; Daiichi Sankyo: AZOR, 
Benicar; Tribenzor; Eisai: Banzel; Inspiration Biopharmaceuticals: IB1001; Kinetic 
Concepts: VAC and Prevena lines of negative pressure products; MPI Research: 
Preclinical CRO; Questcor: H.P. Acthar Gel; Roche: Tarceva; Sunovion Pharma: 
Latuda; Takeda: Actos, Actoplus Met, Actosplus Met XR, Alogliptin, Alogliptin/Ac-
tos, Duetact, Kapidex; Ther-Rx: Clindesse, Evamist, Evamist, Gynazole-1, Makena; 
Vein Clinics of America: promotion of medical clinics; Vertex: Incivek
Number of Accounts gained: 17
Accounts gained: Abbott Pharma Product Division: Niaspan, Kaletra, Trilipix/Tri-
Cor, SIMCOR, ABT-888, AndroGel; Astellas: AmBisome, MYCAMINE; Inspiration Bio: 
IB1001; Kinetic Concepts: VAC and Prevena lines; Takeda: Actoplus Met XR
Number of Accounts lost: 2
Accounts lost: Amgen: Neulasta, Neulasta Canada
Offices: AbelsonTaylor, 55 Monument Circle, Suite 622, Indianapolis, IN 46204

The Agency Inside Harte-Hanks
777 Township Line Road, Suite 300
Yardley, PA  19067
Phone: 215-944-9727
 Fax: 215-944-9710
E-mail: agency@harte-hanks.com
Web: www.theagencyinside.com
Founded: 1983
Parent company: Harte-Hanks Inc., 9601 McAllister Freeway, Suite 610, 
San Antonio, TX 78216
Officers: Pharmaceutical Practice Team: Jeannine Falcone, Managing 
Director; Michele Fitzpatrick, SVP, Strategy & Insight; Matt Rosenblatt, 
EVP, Creative; Anne Stroup, VP, Group Account Director; Rob Fuller, VP, 

Digital Solutions; Kevin Dunn, VP, Brand Strategy; Luis Silva, VP, Account 
Director; John Wes Green, Director, Digital Strategy
2011 Gross Income: $15 million to $25 million

Services: The Agency Inside works equally on both sides of the healthcare divide 
healthcare professional and patient. The result is award-winning relationship mar-
keting programs that enhance HCP product adoption and patient conversion and 
adherence. We provide marketing strategy, digital strategy and solutions, creative 
services, marketing analytics, and market research. We also regularly share our 
expertise through insightful white papers and webinars to help marketers stay on 
top of marketing trends, best practices and industry issues.
Offices: Yardley, PA; Santa Ana, CA; San Diego, CA; Jacksonville, FL; Boston, MA
Divisions: Healthcare & Pharma, Financial Services, Insurance, Consumer Goods, 
Retail, Automotive, Communications

AgencyRx LLC
200 Varick Street, 3rd Floor
New York, NY  10014
Phone: 212-896-1300
 Fax: 212-845-8099
E-mail: info@agencyrx.com
Web: www.agencyrx.com 
Founded: 2005
Parent company: The CDM Group , 220 East 42nd Street, New York, NY 
10017
Officers: Wendi Goodman, Managing Partner, Director of Client Ser-
vices; Michael Schreiber, Managing Partner, Executive Creative Director; 
Fred Kinch, Managing Partner, Creative Director; Marina Jean, Managing 
Partner, Director of Strategic and Scientific Services
2011 Gross Income: $25 million to $40 million
Full-time Employees: 190 (2011) 190 (2010)

Healthcare accounts: Bayer: Advantage, Advantage Multi, Baycox, Drontal, K9 Ad-
vantix, Profender, Legend, Marquis, Baytril, Baytril Otic, ResQ, Baytril 100, Catosal, 
Corathon, CyGaurd, CyLence, Credo SC, Tempo, QuickBayt, Co-Ral, Res-Q, Veraflox, 
Advocate; Celgene: Istodax, Pipeline, Revlimid; EMD Serono: Gonal-f, Saizen; 
Genentech: Rheumatoid Arthritis Franchise, Rituxan for WG/MPA, Rituxan for RA, 
Xeloda; Johnson & Johnson: Cell Search, Therakos Photopheresis; Novartis: Exjade, 
Exelon patch, Focalin XR, Galvus, Comptan, Stalevo; Orion: Dexdor, Global Stalevo; 
Pfizer: Bosulif, Thrombin JMI; Teva: Lo-Seasonique, Seasonique
Number of Accounts gained: 11
Accounts gained: Celgene: Istodax, Pipeline, Revlimid; Genentech: Rheumatoid 
Arthritis Franchise, Rituxan for WG/MPA, Xeloda; Pfizer: Bosulif, Thrombin JMI
Number of Accounts lost: 2
Offices: AgencyRx, 55 Union Street, San Francisco, CA 94111
Divisions: Healthcare Advertising and Promotion, Interactive, Medical Education

Aloysius Butler & Clark 
819 N. Washington Street
Wilmington, DE  19801
Phone: 302-655-1552
 Fax: 302-655-3105
Web: www.a-b-c.com
Officers: John C. Hawkins, Chief Executive Officer & President/Manag-
ing Partner; Michael F. Gallagher, Executive Vice President/Managing 
Partner; Tom McGivney, Executive Creative Director/Managing Partner; 
Linda Shopa, Chief Financial Officer/Managing Partner; Paul Pomeroy, 
Director of Marketing/Managing Partner
2011 Gross Income: $40 million to $65 million
Full-time Employees: 82 (2011) 74 (2010)

Healthcare accounts: Life Science Accounts: Aptalis Technologies (formerly 
Eurand Pharmaceutical Technologies); B. Braun Medical; Catholic Health Initia-
tives (Center for Translational Research); Champions Oncology; Fujifilm Medical 
Systems; ITC (International Technidyne Corporation); SDIX (formerly Strategic Di-
agnostics Inc.). Other Healthcare Accounts: Abington Memorial Hospital; Bayhealth 
Medical Center; Baystate Health; Continuum Health Partners; Delaware Division 
of Public Health (Cancer, Indoor Air, Infant Mortality, Tobacco); Geisinger Health 
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Dudnyk
5 Walnut Grove Drive, Suite 280
Horsham, PA  19044
Phone: 215-443-9406
 Fax: 267-532-1021
E-mail: fpowers@dudnyk.com
Web: www.Dudnyk.com
Founded: 1993
Officers: Frank X. Powers, President; Christopher Tobias, PhD, EVP, 
Chief Scientific Officer & Director of Business Development; Barry 
Schmader, EVP, Chief Creative Officer; Drew Desjardins, SVP, Strategic 
Planning & Account Management; Scott Greisler, SVP, General Manager, 
San Diego; Becky Bodenner, SVP, Creative Director; Ellen Schneider, VP, 
Professional Services
2011 Gross Income: $10 million to $15 million
Full-time Employees: 63 (2011) 60 (2010)

U.S. billings breakdown by media/source
  2011 2010

Professional print ads 20% 35%
Sales materials 20 30
Professional digital/web/mobile 30 25
Consumer digital/web/mobile 15
Direct marketing 15 10

Healthcare accounts: AstraZeneca; Carticept Medical; Chelsea Therapeutics 
Dentsply Pharmaceutical; Dentsply Professional; Endo Pharmaceuticals; Medtronic 
Diabetes; Merck & Co.; OSI Pharmaceuticals; ViroPharma Incorporated
Number of Accounts gained: 5
Accounts gained: Medtronic Diabetes; Endo Pharmaceuticals; Chelsea Therapeu-
tics; ViroPharma, US Professional; Carticept Medical
Number of Accounts lost: 3
Accounts lost: AMAG Pharmaceuticals: Feraheme (Resigned); Inspire Pharmaceu-
ticals: Azasite (Product Sold); Angelini-LaboPharm: Oleptro (Product Sold)
Services: Brand identity, positioning/messaging, campaign development, disease 
state awareness, launch planning, professional sales promotion, nonpersonal 
promotion, patient education, digital communications, rebranding
New Hire Detail: After nearly two decades in pharmaceutical marketing at Wyeth 
and then Pfizer, industry veteran Drew Desjardins joined Dudnyk as Senior Vice 
President, Strategic Planning and Account Management. Lynn Paolicelli, RN, 
also joined the agency in 2011 as VP, Director of Digital Strategy. Lynn’s primary 
responsibility will be to optimize multichannel marketing opportunities for all client 
content.
Offices: San Diego, San Francisco
Divisions: Professional, Patient, Digital, Managed Markets, Scientific

FEATURED WORK
Description: Untreated 
HAE patients can expe-
rience anywhere from 
20 to 100 days of inca-
pacitation a year due to 
HAE attacks. We found 
the debilitating nature 
of the attacks and the 
emotional impact of 
anticipation to be the 
unique insight neces-
sary to communicate 
the importance of pre-
vention with CINRYZE.

Creative/account team: Barry Schmader, EVP, Chief Creative Officer; Laurie 
Bartolomeo, Creative Director, Copyl John Kemble, Creative Director, Art; Hilary 
Usalis, Account Supervisor
Media team: In-house
Why this ad is special: Untreated HAE patients can experience anywhere from 20 
to 100 days of incapacitation a year due to HAE attacks. We found the debilitating 
nature of the attacks and the emotional impact of anticipation to be the unique 
insight necessary to communicate the importance of prevention with CINRYZE.

U.S. billings breakdown by media/source
  2011 2010

Professional print ads 10% 30%
Sales materials 20
Professional digital/web/mobile 20 30
Consumer print ads 5
Consumer broadcast 10
Consumer digital/web/mobile 10
Promotional medical education 7
Managed care 15 8
Media planning 3 3
DTC/DTP  24

Healthcare accounts: Boehringer Ingelheim: BIBF; Boehringer Ingelheim/Pfizer: 
Spiriva; Bristol-Myers Squibb Co: BMS 001, BMS AI, Elotuzumab, Erbitux, Erbitux 
Biomarker, Yervoy; Grifols: Prolastin; GlaxoSmithKline: Agatroban, Promacta, Trexi-
met, Tykerb/Tyverb; Iroko: Nano diclofenac; Janssen: Remicade (derm), Stelara; 
Lilly: Amyvid, Solanezumab; MedImmune Inc.: FluMist, Synagis; Medtronic Inc.: 
Diabetes Product Therapies Family, Spinal & Orthopedic Products & Therapies; 
Nestle Nutrition: Gerber Infant Nutrition, Institutional Portfolio
Novartis: Amturnide, Ilaris, Gilenya, Tekamlo, Tekturna; PerkinElmer: NTD Labs, 
ViaCord; Pfizer: Estring; TEVA: Plan B, Nuvigil; Vivus: Qnexa, Stendra
Number of Accounts gained: 11
Accounts gained: Boehringer Ingelheim: BIBF; BMS: Elotuzumab, Erbitux, Erbitux 
Biomarkers; GSK: Tykerb/Tyverb; Iroko: Nano diclofenac; Lilly: Amyvid, Solan-
ezumab; Medtronic Inc.: Spinal/Kyphon; Nestle Nutrition: Gerber Infant Nutrition; 
Vivus: Stendra
Services: Analytics, branding/logo development, convention, DTC/DTP, eRM, in-
office marketing, life-cycle management, managed care, MOA videos, media, medi-
cal education, mobile marketing, premarket conditioning, professional advertising, 
rep training, SEM/SEO, social media monitoring, starter kits, strategic planning/
market research, Website
New Hire Detail: Janis Cohen, EVP, Managing Director
Offices: AREA 23, NeON
Divisions: dDFCB, digital strategy, creative, and production, video and motion 
graphics; Mosaic, managed markets; ProHealth, medical education

FEATURED WORK
Ad Description: Product: Spiriva 
Creative/Media Team:  CONTRIB-
UTING TEAM: Rich Levy, Chief 
Creative Officer; Auge Reichen-
berg EVP, Group Creative Director; 
John Palisay, VP Creative Director; 
Tom Mcloughlin—VP, ACD; 
Nanci Silverman—SVP Group 
Management Director; Elise Sher-
man— Account Director; Adam 
Saltman—Account Executive;
Sneha Ramachander-Account 
Executive
Why is it special: People with 
COPD describe the uncomfort-
able sensation of breathing with 
this condition as feeling “like I 
have an elephant on my chest”. 
So we figured, why not take that 
metaphor and make it the heart of 
our campaign?

It’s a campaign that demands attention and captures interest. The images are 
meant to stop you, but they’re also there to bring a bit of empathetic humor to the 
subject. After seeing the print ad, people living with COPD should come to the con-
clusion that it’s absurd to live with the situation when there’s something you can do 
about it. Thanks to SPIRIVA, the print ad will show these COPD patients, it can be 
easier to live with COPD. And that can be like a weight off their chests. 

 
AbelsonTaylor
33 W. Monroe Street, Suite 600
Chicago, IL  60603
Phone: 312-894-5500
 Fax: 312-894-5658
E-mail: info@abelsontaylor.com
Web: www.abelsontaylor.com
Founded: 1981

Officers: Dale Taylor, 
President & CEO; Jay Carter, 
Senior VP, Director of Strat-
egy Services; Nancy Drescher, 
Senior VP, Director of Client 
Services; Stephen Neale, 
Senior VP, Executive Creative 
Director; Keith Stenlund, VP, 
CFO; Laura Bartmess, VP, 
Account Director; Jeff Berg, 
VP, Account Director; Beth 
Hall, VP of Support Services; 
Scott Hansen, VP, Creative 
Group Director; Rob Kienle, 
VP, Director of Copy Strategy; 
Jeanine Koch, VP, Account 
Director; Angela Lustig, VP, 
Creative Group Director; Allan 

Mills, VP, Account Director; Greg Niemczyk, VP, Account Director; Mike 
Perry, VP, Account Director; Elizabeth Rambach, VP, Account Director; 
Cindy Stone, VP, Account Director; Josh Vizek, VP, Creative Group Direc-
tor; Greg Thompson, MD, VP, Medical Director; Matt Collins, Director of 
Integrated Development; Tristen George, Creative Director; Janet Kleve, 
Creative Director; Barry Levine, Creative Director; Noah Lowenthal, 
Creative Director; Ed St. Peter, Director of Integrated Production; Jody 
Van Swearingen, Creative Director
2011 Gross Income: $65 million to $100 million
Full-time Employees: 403 (2011) 394 (2010)

Healthcare accounts: Abbott Nutrition: Enlive, Ensure, Glucerna, Juven, Pedialyte, 
PediaSure, Sensiva, Similac, Survanta; Abbott Pharmaceutical Product Division: 
ABT-888 (Veliparib), AndroGel, Kaletra, Lupron Franchise, Niaspan, Prometrium, 
Simcor, TriCor, Trilipix; Astellas: AmBisome, MYCAMINE; Astellas/GSK: VESIcare; 
Astellas/Theravance: Vibativ; Cadence Pharmaceuticals: Ofirmev; Cell Therapeu-
tics: Pixuvri; Cornerstone Therapeutics: Curosurf, Factive; Daiichi Sankyo: AZOR, 
Benicar; Tribenzor; Eisai: Banzel; Inspiration Biopharmaceuticals: IB1001; Kinetic 
Concepts: VAC and Prevena lines of negative pressure products; MPI Research: 
Preclinical CRO; Questcor: H.P. Acthar Gel; Roche: Tarceva; Sunovion Pharma: 
Latuda; Takeda: Actos, Actoplus Met, Actosplus Met XR, Alogliptin, Alogliptin/Ac-
tos, Duetact, Kapidex; Ther-Rx: Clindesse, Evamist, Evamist, Gynazole-1, Makena; 
Vein Clinics of America: promotion of medical clinics; Vertex: Incivek
Number of Accounts gained: 17
Accounts gained: Abbott Pharma Product Division: Niaspan, Kaletra, Trilipix/Tri-
Cor, SIMCOR, ABT-888, AndroGel; Astellas: AmBisome, MYCAMINE; Inspiration Bio: 
IB1001; Kinetic Concepts: VAC and Prevena lines; Takeda: Actoplus Met XR
Number of Accounts lost: 2
Accounts lost: Amgen: Neulasta, Neulasta Canada
Offices: AbelsonTaylor, 55 Monument Circle, Suite 622, Indianapolis, IN 46204

The Agency Inside Harte-Hanks
777 Township Line Road, Suite 300
Yardley, PA  19067
Phone: 215-944-9727
 Fax: 215-944-9710
E-mail: agency@harte-hanks.com
Web: www.theagencyinside.com
Founded: 1983
Parent company: Harte-Hanks Inc., 9601 McAllister Freeway, Suite 610, 
San Antonio, TX 78216
Officers: Pharmaceutical Practice Team: Jeannine Falcone, Managing 
Director; Michele Fitzpatrick, SVP, Strategy & Insight; Matt Rosenblatt, 
EVP, Creative; Anne Stroup, VP, Group Account Director; Rob Fuller, VP, 
Digital Solutions; Kevin Dunn, VP, Brand Strategy; Luis Silva, VP, Account 
Director; John Wes Green, Director, Digital Strategy
2011 Gross Income: $15 million to $25 million

Services: The Agency Inside works equally on both sides of the healthcare divide 
healthcare professional and patient. The result is award-winning relationship mar-
keting programs that enhance HCP product adoption and patient conversion and 
adherence. We provide marketing strategy, digital strategy and solutions, creative 
services, marketing analytics, and market research. We also regularly share our 
expertise through insightful white papers and webinars to help marketers stay on 
top of marketing trends, best practices and industry issues.
Offices: Yardley, PA; Santa Ana, CA; San Diego, CA; Jacksonville, FL; Boston, MA
Divisions: Healthcare & Pharma, Financial Services, Insurance, Consumer Goods, 
Retail, Automotive, Communications

AgencyRx LLC
200 Varick Street, 3rd Floor
New York, NY  10014
Phone: 212-896-1300
 Fax: 212-845-8099
E-mail: info@agencyrx.com
Web: www.agencyrx.com 
Founded: 2005

Parent company: 
The CDM Group 
, 220 East 42nd 
Street, New York, NY 
10017
Officers: Wendi 
Goodman, Manag-
ing Partner, Director 
of Client Services; 
Michael Schreiber, 
Managing Partner, 
Executive Creative 

Director; Fred Kinch, Managing Partner, Creative Director; Marina Jean, 
Managing Partner, Director of Strategic and Scientific Services
2011 Gross Income: $25 million to $40 million
Full-time Employees: 190 (2011) 190 (2010)

Healthcare accounts: Bayer: Advantage, Advantage Multi, Baycox, Drontal, K9 Ad-
vantix, Profender, Legend, Marquis, Baytril, Baytril Otic, ResQ, Baytril 100, Catosal, 
Corathon, CyGaurd, CyLence, Credo SC, Tempo, QuickBayt, Co-Ral, Res-Q, Veraflox, 
Advocate; Celgene: Istodax, Pipeline, Revlimid; EMD Serono: Gonal-f, Saizen; 
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