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6 Roche $15.4B s5.6%

Global revenue: 
$48.9B (4th); up 5.4%

R&D spend: $9.1B (2nd), 
up 5.0%, 18.6% of rev.

Top brands: Rituxan 
($3.2B); Avastin ($2.7B), 
Herceptin ($1.9B), Lucentis 
($1.6B), Xeloda ($724M)

Planned launches: 
GA101 (onc.), RG1678 
(CNS)

Promotional spend: 
$239M (16th), 1.6% of rev.

Patent expirations:  
Xeloda (2013), Rituxan 
(2014), Herceptin (2019), 
Avastin (2019)

Roche continues to corner the oncology market with blockbusters 
Rituxan, Herceptin and Avastin. Future success hinges on whether it 

can keep the hits coming, as biosimilars will begin to cut into Herceptin’s 
and Rituxan’s profits starting in 2015, Bernstein Research analyst Tim 
Anderson predicts. The analyst notes that he’s “willing to make the bet” 
that Roche’s pipeline delivers some meaningful new entries the next few 
years, perhaps offsetting any loss of branded biologics revenue. The past 
few months have seen approval for oncology drugs Perjeta and Kadcyla, 
and these have been well-received. Analysts are particularly excited about 
two cancer pipeline candidates: GA101 for CLL and MetMAB for NSCL. 
Both have shown positive top-line results with more data scheduled to be 
released in 2013 and 2014.

7 GlaxoSmithKline $14.1B t4.1%

Global revenue: 
$40.1B (7th); down 6.9%

R&D spend: $6.1B (7th); 
up 3.4%; 15.1% of rev.

Top brands: Advair 
($3.9B), Flovent ($687M), 
Pediarix ($576M), Avodart 
($349M)

Planned launches: 
Anoro, Relvar (resp.); dolute-
gravir (HIV); dabrafenib, 
trametinib (onc.)

Promotional spend: 
$844M (7th); 6.0% of rev.

Patent expirations:  
Avodart (2015), Lovaza 
(2015)

Slim down, diversify and get that sluggish pipeline moving again. That’s 
the game plan at GSK, which has weathered a particularly brutal 

patent cliff. CEO Andrew Witty says GSK could launch up to 15 products 
over the next three years globally. The company’s late-stage pipeline in-
cludes products for COPD, cancer, HIV/AIDS and diabetes, and includes 
a few potential breakthrough treatments, like anti-cancer immunotherapy 
MAGE-A3, HGS heart drug darapladib and HIV drug dolutegravir, part 
of GSK’s ViiV JV with Pfizer and Shionogi. GSK was an early and ag-
gressive entrant in the scramble for emerging markets, and that bet seems 
to be bearing fruit. Like Pfizer, GSK sees two tracks: a premium, innova-
tive drug business in the US and Japan, and a volume consumer and OTC 
business in emerging markets.

Fig 4: US Spend for Total Promo, DTC, eDetailing, Professional Detailing, Professional Meetings, Journal Ads
 Total Promo Spend DTC eDetailing Detailing Meetings Journal  
Rank Company 2012 % change 2012 % change 2012 % change 2012 % change 2012 % change 2012 % change Company Rank 
  (Millions)* vs 2011 (Millions) vs 2011 (Millions) vs 2011 (Millions) vs. 2011 (Millions) vs. 2011 (Millions) vs. 2011 

1 Eli Lilly $1,669.00 -10.0% $453.00 -8.0% $10.00 87.0% $640.00 -10.0% $61.00 -19.0% $1.98 -74.0% Eli Lilly 1

2 Pfizer $1,610.00 -24.0% $597.00 -31.0% $26.00 40.0% $888.00 -19.0% $90.00 -23.0% $3.60 -35.0% Pfizer 2

3 Merck $1,394.00 3.0% $288.00 25.0% $14.00 0.0% $975.00 -1.0% $114.00 -2.0% $0.67 -42.0% Merck & Co. 3

4 AstraZeneca $1,111.00 -12.0% $207.00 -38.0% $10.00 -2.0% $791.00 -1.0% $100.00 7.0% $0.67 -5.0% AstraZeneca 4

5 Boehringer Ingelheim $986.00 15.0% $175.00 -8.0% $5.00 47.0% $704.00 21.0% $96.00 25.0% $3.34 -20.0% Boehringer Ingelheim 5

6 Forest Laboratories $863.00 8.0% <$1.0 N/A $8.00 22.0% $743.00 7.0% $96.00 33.0% $7.35 -34.0% Forest Laboratories 6

7 Novartis $852.00 -31.0% $73.00 -27.0% $18.00 76.0% $663.00 -33.0% $94.00 -22.0% $1.72 -61.0% Novartis 7

8 GlaxoSmithKline $844.00 -18.0% $175.00 -15.0% $11.00 114.0% $607.00 -16.0% $48.00 -43.0% $1.45 0.0% GlaxoSmithKline 8

9 Abbott $828.00 20.0% $290.00 79.0% $6.00 105.0% $457.00 1.0% $71.00 4.0% $2.17 -14.0% Abbott 9

10 Bristol-Myers Squibb $811.00 -8.0% $178.00 -34.0% $7.00 79.0% $522.00 0.0% $97.00 32.0% $4.52 22.0% Bristol-Myers Squibb 10

11 Johnson & Johnson $541.00 19.0% $68.00 15.0% $17.00 137.0% $352.00 15.0% $95.00 27.0% $4.32 20.0% Johnson & Johnson 11

12 Takeda $507.00 -26.0% $14.00 -85.0% $6.00 5.0% $434.00 -16.0% $50.00 -22.0% $0.87 -64.0% Takeda 12

13 Daiichi Sankyo $496.00 10.0% <$1.0 N/A $1.00 -1.0% $459.00 11.0% $34.00 0.0% $0.27 -61.0% Daiichi Sankyo 13

14 Amgen $432.00 28.0% $231.00 62.0% $5.00 61.0% $135.00 -3.0% $59.00 22.0% $0.97 -31.0% Amgen 14

15 Sanofi $430.00 -8.0% $39.00 10.0% $9.00 75.0% $320.00 -9.0% $57.00 -12.0% $0.84 -80.0% Sanofi 15

16 Novo Nordisk $426.00 9.0% $85.00 18.0% $5.00 100.0% $282.00 6.0% $51.00 6.0% $2.27 -33.0% Novo Nordisk 16

17 Allergan $340.00 10.0% $193.00 24.0% $3.00 201.0% $129.00 -1.0% $14.00 -27.0% $0.77 -45.0% Allergan 17

18 Sunovion $296.00 -12.0% $49.00 -37.0% $5.00 163.0% $201.00 -10.0% $39.00 27.0% $0.67 49.0% Sunovion 18

19 Teva $289.00 -16.0% $38.00 -27.0% $6.00 112.0% $198.00 -22.0% $46.00 30.0% $0.23 -21.0% Teva 19

20 Roche $239.00 -13.0% $47.00 -27.0% $6.00 64.0% $123.00 -17.0% $59.00 14.0% $2.84 -11.0% Roche 20

            
* Total promotional spend figure does not include amount spent on samples, clinical trials or direct mail.        
Source: CSD—Cegedim Strategic Data   Note: Due to resampling of Journals in the CSD audit, 2011 and 2012 data may not be comparable for all publications and manufacturers.

8 Eli Lilly $14.0B t8.5%

Global revenue: 
$22.6B (9th); down 7.0%

R&D spend: $5.3B (8th); 
up 5.1%; 23.4% of rev.

Top brands: Cymbalta 
($3.9B), Humalog ($1.4B), 
Alimta ($1.1B), Cialis 
($782M), Evista ($700M)

Planned launches: 
Enzastaurin (onc), ramuci-
rumab (onc), dulaglutide 
(diab), empagliflozin (diab.)

Promotional spend: 
$1.7B (1st); 11.9% of rev. 

Patent expirations:  
Humalog (2013), Cym-
balta (2014), Evista (2014), 
Alimta (2017)

Indiana drug maker Eli Lilly is having a time of it. Despite being among 
the top R&D spenders in Bernstein analyst Tim Anderson’s portfo-

lio, the company has experienced a series of disappointments. Among 
them: tossing experimental drug tabalumab on the RA dust heap in 
2012, weakened diabetes medication sales, and being pinched by generic 
Zyprexa (schizophrenia). Plus, the company’s 2013 launch slate is a goose 
egg. Yet Anderson is intrigued by the pipeline’s potential upside. Among 
the treatments getting his attention is Ph.III oncology drug ramucirumab, 
data for which is expected this year. He also wrote in March that the 
company is “historically a good R&D company,” and has the chance to 
transform itself. As ISI’s Mark Schoenebaum told investors, “If they ex-
ecute… Lilly is the only company that in two or three years will have one 
of every branded diabetes drug… That’s going to be very powerful when 
you go to payers and governments.”

9 Amgen $13.9B s3.5%

Global revenue: 
$17.3B (13th); up 10.9%

R&D spend: $3.8B (11th); 
up 18.8%; 22.0% of rev.

Top brands: Enbrel 
($4.0B), Neulasta ($3.2B), 
Epogen ($1.9B), Neupogen 
($1.0B), Aranesp ($782M)

Planned launches: 
AMG145 (lipids), brodalum-
ab (infla.), AMG-386 (onc.)

Promotional spend: 
$432M (12th); 3.1% of rev.

Patent expirations:  
Neupogen (2013), Neulasta 
(2013), Vectibix (2017), 
Xgeva (2017), Prolia (2017)

Biologics thrust it into biotech’s big leagues but, while Amgen locked 
up exclusivity for mega-blockbuster Enbrel until 2028 (and took over 

US field sales from Pfizer last year), a chunk of its biologics portfolio is 
staring down the patent cliff. New CEO Robert Bradway wants to stand 
his ground against the threat of biosimilars while joining the fray as a bio-
similars participant. So, he’s building the business globally while packing 
the pipeline with six biosimilars, due to be launched starting in 2017. The 
rest of Amgen’s late-stage pipeline ranges from a PCSK9 agent for hard-
to-treat cholesterol (AMG-145), to T-VEC, which could be an attractive 
option for melanoma patients. One setback was the FDA’s refusal last 
year to allow Amgen to expand the approval for its Xgeva bone drug into 
pre-metastases bone cancer. But Xgeva, and its denosumab-based cousin 
Prolia, saw combined global sales of $1.2 billion for 2012, and officials 
said they expect the pair to exceed $3 billion.


