
Fig. 2: Top 20 Prescription Drugs by US Sales ‘12	
Rank	 Product	 Company	 2012 Total	 2011 Total
			   (Billions)	 (Billions)

1	 Nexium	 AstraZeneca	 $6.0	 $6.4

2	 Abilify	 Otsuka/BMS	 $5.9	 $5.3

3	 Crestor	 AstraZeneca	 $5.1	 $4.6

4	 Advair Diskus	 GlaxoSmithKline	 $4.9	 $4.8

5	 Cymbalta	 Eli Lilly	 $4.7	 $3.8

6	 Humira	 Abbott*	 $4.6	 $3.7

7	 Enbrel	 Amgen	 $4.3	 $3.8

8	 Remicade	 Johnson & Johnson	 $3.9	 $3.5

9	 Copaxone	 Teva	 $3.6	 $3.2

10	 Neulasta	 Amgen	 $3.5	 $3.3

11	 Singulair	 Merck	 $3.3	 $4.8

12	 Rituxan	 Genentech/Roche	 $3.2	 $3.0

13	 Plavix	 Bristol-Myers Squibb	 $3.0	 $7.1

14	 Atripla	 BMS/Gilead	 $2.9	 $2.6

15	 Spiriva Handihaler	 Boehringer Ingelheim	 $2.8	 $2.5

16	 Oxycontin	 Purdue	 $2.8	 $2.9

17	 Januvia	 Merck	 $2.7	 $2.2

18	 Avastin	 Genentech/Roche	 $2.7	 $2.7

19	 Lantus	 Sanofi	 $2.3	 $2.1

20	 Truvada	 Gilead	 $2.3	 $2.0

	 Total others		  $240.8	 $246.4
	 Total market		  $325.8	 $329.2

Source: IMS Health, National Sales Perspectives 
*On January 2, 2013, Abbott’s research-based pharma business, AbbVie, became a separate entity
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Fig. 3: Top 20 Therapeutic Classes by US Sales ‘12	
Rank	 Categories	 2012 Total	 2011 Total
		  (Billions)	 (Billions)

1	 Oncologics	 $25.9	 $24.0	

2	 Mental Health	 $23.5	 $29.7	

3	 Respiratory Agents	 $22.1	 $21.7	

4	 Antidiabetics	 $22.0	 $20.5	

5	 Pain	 $18.2	 $17.9	

6	 Lipid Regulators	 $16.9	 $21.3	

7	 Autoimmune Diseases	 $14.8	 $12.5	

8	 Antihypertensives	 $13.6	 $14.0	

9	 HIV Antivirals	 $11.7	 $10.4	

10	 ADHD	 $10.4	 $9.2	

11	 Anti-Ulcerants	 $10.0	 $10.5	

12	 Multiple Sclerosis	 $8.9	 $7.6	

13	 Antibacterials	 $7.9	 $9.3	

14	 Nervous System Disorders	 $7.2	 $6.9	

15	 Vaccines	 $6.8	 $6.4	

16	 Hormonal Contraception	 $5.5	 $5.2	

17	 Other CNS	 $5.0	 $4.8	

18	 Immunostimulants	 $4.7	 $4.6	

19	 Antivirals, excl. Anti-HIV	 $4.5	 $3.8	

20	 Platelet Aggregation Inhibitors	 $4.4	 $8.2

	 Total others	 $82.0	 $80.9
	 Total market	 $325.8	 $329.2

Source: IMS Health, National Sales Perspectives					   
*On January 2, 2013, Abbott’s research-based pharma business, AbbVie, became a separate entity

4	 AstraZeneca	 $17.3B	t15.2%

Global revenue: 
$28.0B (8th); down 16.7%

R&D spend: $4.5B (9th); 
down 10.0%; 16.1% of rev.

Top brands: Crestor 
($3.1B); Nexium ($2.2B); 
Symbicort ($1B); Onglyza 
($237M); Brilinta ($19M)

Planned launches: 
Brodalumab (RA/psoriasis), 
fostamatinib (arthritis), 
lesinurad (gout)  

Promotional spend: 
$1.1B (4th); 6.4% of rev.

Patent expirations:  
Symbicort (2014); Nexium 
(2015); Synagis (2015)

It’s been a wild year at AstraZeneca. CEO Pascal Soriot, who came 
from Roche last August, has wasted little time putting his mark on the 

company. In January, he fired the firm’s heads of commercial operations 
and R&D. Soriot forecasted a 2013 revenue decline in the “mid-to-high 
single digits” and vowed to jolt the company’s “consensus-driven” and 
“conservative” culture. In March, the company announced another 
sweeping round of layoffs and office closings, moving much of its US 
sales and marketing functions in with MedImmune and its global head-
quarters from London to Cambridge, UK (which is kind of the Cam-
bridge, MA, of England). It’s all part of Soriot’s efforts to shed the firm’s 
small molecule-focused and inward-facing past in favor of a more collab-
orative and biotech-driven future. The company’s diabetes partnership 
with Bristol-Myers Squibb is the lynchpin of its near-term commercial 
plan, and about half its Phase I and II pipeline is comprised of biologics.   

5	 Teva	 $16.3B	 s4.2%

Global revenue: 
$20.3B (10th); up 11.0%

R&D spend: $1.4B (18th); 
up 27.3%; 6.9% of rev.

Top brands: Copaxone 
($3.6B); Proair HFA ($1.1B), 
Budesonide ($944M), 
Treanda ($606M)

Planned launches: 
Tevagrastim (onc.), laquini-
mod (MS), SA GCSF (onc.) 

Promotional spend: 
$289M (15th); 1.8% of rev. 

Patent expirations:  
Azilect (2013), Treanda 
(2013), Copaxone (2014)

Teva progressed toward its 2011 goal to be known for brands more 
than generics: generics contributed 51% of revenues while specialty, 

like the blockbuster Copaxone, brought in 40%. That’s a reversal from 
2011, when generics were the heavier-lifters at 56% with specialty drugs 
the relative lightweights at 35%. Yet the turnaround is still largely depen-
dent on branded drugs that came over with the 2011 Cephalon purchase, 
and those have a short patent window ahead: Oncology drug Treanda 
goes generic next year, with sleep med Nuvigil following in 2016. Despite 
its increased emphasis on non-generics, the company remains invested 
in the business and expects to grind out 23 new ones in 2013, as it did in 
2012. Future plans include upping its focus on CNS, respiratory drugs and 
new therapeutic entities, while at the same time pursuing a program that 
could slash $2 billion in costs over the span of three to five years.


