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PHARMA REPORT 2013

1	 Novartis	 $20.0B	 t1.2%

Global revenue: 
$56.7B (3rd); down 3.2%

R&D spend: $9.1B (1st); 
down 1.1%; 16.1% of rev.

Top brands: Diovan 
($2.1B), Gleevec ($1.7B), 
Diovan HCT ($1.4B), Gilenya 
($852M)

Planned launches: 
SOM230 (onc.), Relaxin 
(HF), QVA149 (resp.), 
NVA237 (resp.)

Promotional spend: 
$852M (6th); 4.3% of rev.

Patent expirations:  
Myfortic (2013), Zometa 
(2013), Sandostatin (2014)

Although a weak cold and flu season didn’t help matters, fewer sneezes 
weren’t the only reason for falling 2012 sales. The OTC division 

continued to stumble, paralyzed by the shuttered Lincoln, Neb., site over 
manufacturing problems that kept medicines off shelves. Pharmaceuti-
cals, which powers the other five divisions, saw sales slide 1% to $32.2 
billion due to generics. Despite the onslaught of negatives, the company 
has a strong rep as a powerhouse, particularly in niche categories, and 
the company predicted in November 2012 that sales will rebound from 
the Diovan patent loss (2012). Analysts are split on how, and if, Biogen 
Idec’s new MS drug, Tecfidera, will threaten Gilenya’s sales, but the com-
pany told investors in November that the future includes 138 potential 
therapies and around 10 regulatory filings with seven approvals this year. 
Novartis expects this to be a foundational year with single-digit sales 
growth in 2014 and 2015.

2	 Merck	 $19.8B	 t0.3%

Global revenue: 
$47.3B (5th); down 1.5%

R&D spend: $7.8B (4th), 
down 1.3%; 16.5% of rev.

Top brands: Januvia ($4B); 
Singulair ($3.8B); Zetia 
($2,5B); Remicade ($2B); 
Vytorin ($1.7B)

Planned launches: 
Bridion (neuromusc. block); 
V503 (HPV); Atozet (lipid)

Promotional spend: 
$1.39B (3rd), 7.0% of rev.

Patent expirations:  
Remicade (2014), Zetia 
(2016), Vytorin (2017)

It’s been a difficult time for Merck. Niacin-statin combo Tredaptive 
was pulled in Europe, and the Singulair allergy blockbuster came 

off-patent last year. First-quarter 2013 brought news that osteoporosis 
candidate odanacatib is delayed. Moreover, IMPROVE-IT, the trial of 
combo cholesterol med Vytorin, was allowed to run its course but may 
not matter much in the end due to the patent window and availability 
of generic statins, and a possible link to pancreatitis may affect prescrib-
ers’ enthusiasm for top seller Januvia. Analysts have high hopes for new 
R&D chief Roger Perlmutter, who comes with a proven track record 
from Amgen. Merck’s bet on the future lies in part with anacetrapib, an 
HDL-lowering treatment that the industry is skeptical of—Phase III trial 
data will not come until 2017. Merck is likely to receive approval for sleep 
therapy suvorexant in late June/early July, but Bernstein Research analyst 
Tim Anderson wrote in an investor note, “It is very difficult to get excited 
about this opportunity, (given the crowded nature of the sleep market).” 

Fig. 1: Top 20 Pharmaceutical Companies by US Sales ‘12
Rank	 Company	 2012 Total	 2011 Total
		  (Billions)	 (Billions)

1	 Novartis	 $20.0	 $20.2	

2	 Merck	 $19.8	 $19.8	

3	 Pfizer	 $18.2	 $26.1	

4	 AstraZeneca	 $17.3	 $20.4	

5	 Teva	 $16.3	 $15.6	

6	 Roche	 $15.4	 $14.6	

7	 GlaxoSmithKline	 $14.1	 $14.7	

8	 Lilly	 $14.0	 $15.3	

9	 Amgen	 $13.9	 $13.4	

10	 Abbott*	 $12.5	 $12.0	

11	 Sanofi	 $12.1	 $12.4	

12	 Johnson & Johnson	 $12.0	 $12.1	

13	 Bristol-Myers Squibb	 $8.3	 $12.0	

14	 Boehringer Ingelheim	 $7.9	 $7.2	

15	 Actavis	 $7.7	 $6.0	

16	 Mylan	 $7.3	 $5.8	

17	 Gilead	 $6.7	 $5.6	

18	 Novo Nordisk	 $6.6	 $5.4	

19	 Otsuka	 $6.0	 $5.3	

20	 Takeda	 $5.5	 $7.1

	 Total others	 $84.4	 $78.0
	 Total market	 $325.8	 $329.2

Source: IMS Health, National Sales Perspectives *On January 2, 2013, Abbott’s research-based pharma business, 
AbbVie, became a separate entity						   

3	 Pfizer	 $18.2B	t30.2%

Global revenue: 
$59.0B (2nd); down 9.6%

R&D spend: $7.9B (3rd) 
down 13.2%; 13.4% of rev.

Top brands: Lipitor 
($2.0B), Celebrex ($2.0B), 
Lyrica ($2.0B), Viagra 
($1.1B), Zyvox ($721M)

Planned launches: 
Celebrex (pain, 2014), 
Premarin (2015), Zyvox 
(2015)

Promotional spend: 
$1.6B (2nd); 8.8% of rev.

Patent expirations:  
Celebrex (pain, 2014), Pre-
marin (2015), Zyvox (2015)

Having sold its infant nutrition unit to Nestle and spun off its animal 
health business, Pfizer brass is now turning to fixing its core pharma 

business and taking tentative steps toward a possible breakup into 
“innovative (new drugs)” and “value (mature and off-patent meds)” 
companies through separate management and reporting structures. 
Pfizer has several years to go before it’s fully over the patent cliff, and 
there are several big shoes left to drop in the next couple of years. 
Analysts and investors are bullish on Ian Read’s stewardship of the 
company, in good measure because of increased dividends. More 
importantly, Pfizer’s pipeline is producing, particularly in oncology, 
where the firm has seen a string of approvals including Bosulif, Inlyta, 
Sutent and Xalkori—not to mention recent FDA approvals of RA drug 
Xeljanz and clot-buster Eliquis, a co-market with BMS. Wild cards could 
include early decisions on breast cancer candidate palbociclib or its 
meningitis B vaccine.


