
seen on the most sites

For the second straight year, Janssen’s 
oral anticoagulant Xarelto was the most 
widely advertised branded drug on sites 
tracked by Kantar’s Evaliant tool (last 
year it tied for the top spot with Lilly’s 
Humalog). That makes Xarelto the only 
brand in the top 10 for print and online (it 
was #2 in print insertions). Xarelto also 
placed fourth on the list of online brands 
as ranked by frequency of ad occurrenc-
es; Lilly’s product for low testosterone, 
Axiron, which didn’t crack the top 100 
print brands, was first in that ranking.

toP 10 onLine BRAnDs, 2012  
Brands ranked by frequency of ad occurrences 
  
Rank 
2012 Brand/manufacturer % of all occurences

1 Axiron (Eli Lilly)   3.7%

2  Recothrom  (ZymoGeneteics)  2.4%

3  Cymbalta (Eli Lilly)  2.3%

4  Xarelto (Johnson & Johnson)   2.1%

5  Evista (Eli Lilly)  2.1%

6  Provenge (Dendreon)   2.1%

7  Complera (Gilead)   2.0%

8  Bydureon (Amylin)  1.8%

9  Halaven (Eisai)  1.7%

10  Dymista (Meda)  1.7%
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toP 10 onLine BRAnDs, 2012  
Brands ranked by quantity of sites used 
  
Rank 
2012 Brand/manufacturer # of sites used

1  Xarelto (Johnson & Johnson)   37

2  Cymbalta (Eli Lilly)   32

3  Axiron (Eli Lilly)   29

4  Victoza (Novo Nordisk)   25

5  Provenge (Dendreon)   24

6  Pradaxa (Boehringer Ingelheim)   24

7  Complera (Gilead)   23

8  Brilinta (AstraZeneca)   23

9  Tradjenta (Boehringer Ingelheim/Eli Lilly)   19

10 AndroGel (AbbVie)   19
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