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 Interactive Guide 2013

From the editor
Welcome to our annual roundup of the digital adventures of pharma. You’ll find this special 
MM&M supplement to be packed with trends, data, insights, tips and commentary on all things 
interactive, including social-media mining, getting med-legal approval, the latest HCP trends and 
a Think Tank forum of five industry experts. While I can’t promise it will get you through the 
perfect storm, I hope that it will at least provide you with some food for thought. As usual, you 
can check out our annual showcase of digital partner companies, starting on page 15.

James Chase, Editor in Chief, MM&M
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