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Welcome to this special 
showcase of the winning 
work from the MM&M 
Awards 2015.

The objective of the 
MM&M Awards program, 
now in its twelfth year, is 
to recognize and champion 
both creativity and effec-
tiveness in healthcare mar-
keting and communications. 
These awards are further 
distinguished by the level of 
independence and authority 
with which every submission 
is reviewed.

This year we assembled 
an esteemed panel of more 
than 100 industry leaders 
and thinkers—representing 
a wide variety of disciplines 
and backgrounds in health-
care marketing—to review 
and score the nearly 700 
entries we received.

The judging took place 
in two distinct stages, an 
online round followed by 
a live one-day event. This 
process affords us maximum 
flexibility in aligning judges’ 
individual expertise with 
specific categories and in 
maximizing the number of 
judges reviewing each piece.

Judging the MM&M Awards 
is a significant undertaking 
and it requires commitment, 
expertise and stamina. So I’d 

like to thank all of our 2015 
judges for their valuable and 
heroic efforts. (You can get to 
know them on pages 61-69.)

I would also like to thank 
our sponsors tonight. By 
recogniz-
ing the im-
portance 
of the 
MM&M 
Awards 
through 
their 
generous 
support, 
they have 
enabled us to continue to 
make this program bigger 
and better every year.

Finally, I’d like to congratu-
late all our finalists and win-
ners. We have taken every 
possible measure to ensure 
that the best work wins. And 
even if you were unsuc-
cessful this time around, I 
hope you enjoyed a fabulous 
evening with colleagues and 
peers at the biggest and 
best party in the industry.

Thank you for being part  
of the MM&M Awards 2015. 
We hope to see you again 
next year.
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