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“Mentoring is about listening and trying to ask good
questions that help people uncover options and ideally
work through to a solution,” he says. “It’s listening
rather than driving an individual to your solution.
It’s best that they uncover their own solution, and
mentoring is sometimes about helping people get to
their solution faster.”

Pfizer’s executive director, commercial develop-
ment lead for vaccines, Lee Ann Kimak, worked with
Swindell in several capacities at Wyeth. She values
him as an approachable and candid mentor who has
been a great sounding board in helping her explore
her options and deepen her experience.

“Mark has a very easygoing style,” notes Kimak.
“He’s interested in understanding your long term
goals and strengths and how you can capi-
talize on those strengths. He’s very
open about giving feedback,
and that’s something I really
appreciate about him. It’s
hard to find someone who
wants to help you develop
in areas where you may
need more development.
He’s been very frank
and very helpful in talk-
ing to me about poten-
tial career options and
helping me understand
what I can get out of
each role and what

functions to see how that cross-pollination worked. I
took a sales training course, did an MBA and then all
sales and marketing roles in pharma. I couldn’t have
asked for a more interesting or rewarding career. 'm
very proud of what we do in pharma.”
Immediately prior to his role at Pfizer, Swindell
led global commercial strategy and execution in the
US for in-line and development brands as SVP and
GM of Wyeth’s pharmaceutical business unit. He’s
proud to have built a team to drive Wyeth’s TNF
inhibitor Enbrel to become the best-selling product in
Europe. Earlier in his career, he stewarded Zoton to
outperform Prilosec and become the second highest-
selling drug in the UK behind Lipitor. As managing
director of Wyeth Portugal, Swindell helped ensure
the vaccine Prevenar (Prevenar in Portugal,;
Prevnar in the US) became a top-five
selling drug in the country.
Diversity in the workplace —in
terms of gender, race and age—is a
priority for Swindell. “We believe
at Pfizer, as we did at Wyeth,
that encouraging a much more
diverse range of contributions to
the business is helpful,” he says.
“As a consequence of bringing
together people with differ-
ent backgrounds and different
perspectives, you end up with
a better thinking pool. It’s not
just women, but women are
a very important part of the
diversity angle.”
While Swindell notes that
women are well represented
at Pfizer (of the executive
leadership team of 12, four
are women), he thinks the
industry overall can improve
regarding advancing women
and increasing diversity.“We're
on the right path,” he says, “but we
still have a ways to go.”
—Tanya Lewis

“Mentoring
is about
listening
and trying
to ask good
questions that
help people”
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