Snow Companies

Company Profile

Snow Companies is the leader in patients. Brenda
Snow’s devastating diagnosis of multiple sclerosis
ended up becoming the impetus for a pioneering
boutique agency specializing in patient communica-
tion. The company facilitates the entire co-creation
process between life science companies and patients.
As a full-service agency, Snow Companies supports
DTC, patient centricity, and patient insight and
research initiatives with award-winning in-house
copy, print, web, call center, and video services as
well as through its industry-savvy training and logis-
tical staff. No other agency has made a bigger impact
on the lives of patients around the world.

Services and Offerings

Ml Patient Ambassador® Program

B Print and Web Design

B Video Production

B Live Patient Programming

B Multicultural Programming

B Patient Identification, Recruitment, and Training
Bl Call Center and Internal Customer Service
M Patient Insights and Co-Creation

B DTP/DTC Marketing

B Copywriting

B Emotional Marketing and Storytelling

Core Capabilities

B With more than 200 staff located around the
globe, Snow is leading patient initiatives for close
to 80 disease indications

Get Real with
SQ&M‘! | Patient Amhassadors®

What does patient-centricity mean to
you and is the industry doing enough
to fulfill the needs of patients?

Patient-centric businesses understand
that commercial success and patient
and care partner satisfaction go hand in
hand. Those companies take an interest
in what consumers think about their
disease and the products they take for
disease management. They also provide
services that align with their portfolio and
that add value to the patient experience.
Patient-centricity initiatives will increase as
consumers move into the driver's seat as
healthcare decision makers.

Snow’s Patient Ambassador® model is the basis
for fully compliant, impactful patient centricity
initiatives

Snow has an integrated approach that includes
recruitment, screening, training, copy, print, web,
video, logistics, and call center capabilities

Snow has excellent relationships with hundreds
of patient and advocacy groups

Snow’s initiatives gather patient insights through
a variety of research methods

Patient Ambassador® programs create touch
points for storytelling geared toward DTC/DTP
or disease awareness
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