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Digital Marketing

Best Interactive Initiative for Consumers

GOLD AWARD
Waggener Edstrom Worldwide  
and BioMarin Pharmaceuticals
PKU Awareness Month

Only 50,000 patients world-
wide have Phenylketonuria 
(PKU), a rare genetic meta-
bolic disorder, so BioMarin 
Pharmaceuticals needed to 
find a way to reach as many 
of them as possible. Given 
that BioMarin’s Kuvan, is the 
first and only FDA-approved 
product for the condition, the 
company didn’t have to worry 
about brand differentiation; 
that helped to bypass regula-
tory concerns associated with 
branded messaging online.

With just $3,000 in the 
total budget, BioMarin and 
Waggener Edstrom Worldwide 
launched PKU Awareness 
Month on Facebook. BioMarin 
hoped the campaign would 
help unite PKU patients on 
the site, where over 100 PKU 

groups already existed. Rather 
than erecting yet another 
placeholder group on Face-
book, BioMarin brought en-
ergy to the execution through 
active management of the site, 
including daily posts and more 
than 30 status updates reflect-
ing statistics and facts about 
the disorder. “This is how 
Facebook should be used,” one 
judge said of the campaign.

 When the page launched on 

May 4, 2009, there were zero 
“fans,” or Facebook members 
belonging to the new group. 
By the end of the month, the 
group had brought in over 
1,000 fans, with more than 400 
unique interactions in response 
to the status updates. 

“For a small amount of 
money, [BioMarin] did an 
excellent job engaging with 
their audience,” one judge 
commented.

The Award
Recognizes excellence in interac-
tive initiatives targeting consumers 
with CRM programs, social media 
efforts, online videos, viral cam-
paigns, CD-ROMs and/or gaming.

The Finalists
n Daniella Koren and Genentech  
 BioOncology—Herceptin HER  
 Connection PRM program

n Group DCA and Alkermes— 
 Vivitrol Touchpoints Recovery  
 Support Website

n Integrative Logic Marketing  
 Group and Galderma  
 Laboratories—Cetaphil Skin   
 Care Club eCRM Program

n Intouch Solutions and Sanofi- 
 Aventis—Go Insulin YouTube  
 Brand Channel

n Waggener Edstrom Worldwide  
 and BioMarin Pharmaceuticals  
 —PKU Awareness Month:  
 Community Building and  
 Engagement through Facebook

Sponsored by HealthiNation

Alkermes’ and Group DCA’s 
interactive Touchpoints website was 
built to help patients on Vivitrol—a 
vaccine for alcohol dependence—
remember their monthly injections. 
Judges admired the site’s crisp 
creative and “authentic, comprehen-
sive and easy-to-use” format. The 
program went live on May 1, and 
in just 22 days had enrolled nearly 
40% of new Vivitrol patients. Sharp 
color and images enhanced the 
$350,000-budget customized pro-
gram. One judge called it a “beautiful 
and engaging creative execution.” 

SILVER
AWARD

Group DCA and 
Alkermes

 Vivitrol Touchpoints 
Recovery Support 

Website

HealthiNation is the premier 
health video company that 
educates and inspires people 
to make healthier choices. 
Our targeted programs, 
developed by a team of 
leading physicians and media 
experts, cover disease and 
condition education as well 
as lifestyle tips, diet and 
personal stories. Through our 
partner network and syndi-
cated distribution capabilities, 
we are able to connect with 
over 40 million unique health 
users online and more than 
25 million cable TV homes. 
For more information, visit 
www.healthination.com.


