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MM&M All-Stars 
2010 Editors’ picks  
for Company, Agency,  
Media Brand and Large/
Small Marketing Teams  
of the Year
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Dec 2, 2009

Patient Marketing 
Report Promotion  and 
education trends in 
digital, social media, 
CRM and point-of-care 
and direct 
marketing

 
 
Sales Forces
 
 
 
Cardiovascular products
 
 
 
Interactive 
Guide 
Data, trends 
and tips for  
digital  
marketing 

ePharma Summit
 
 
 

Jan 4, 2010

Marketing Research 
The latest stories and 
burning issues affect-
ing pharma market 
researchers on both 
the client 
& agency 
sides

 
Specialty Pharma

PMRG Annual National 
Conference
 
 
 
Feb 1, 2010

DTC Outlook Is direct-
to-consumer advertis-
ing still alive and well? A 
close look at this evolv-
ing space, including DTC 
spending 
data for 
2009

Professional Ad 
Report 

Vaccines

Creative 
Portfolio
Showcase 
of agency 
capabilities, 
contact info

DTC National

Mar 1, 2010

 

The Pharma Report 
Data and insights on the 
top pharma companies, 
plus the latest Rx and 
sales data for the top 
brands  
& classes

Mobile Marketing

HBA Woman of the Year 
Luncheon

Mar 29, 2010

 

Devices and  
Diagnostics Report 
Spotlight on the signifi-
cant players, products, 
trends, data and creative 
in devices & 
diagnostics

Direct Marketing

 
Rheumatology products

Med Ed 
Guide
Insights, 
trends and 
provider 
showcase

Apr 26, 2010

2010 Editorial Calendar
Jan Feb Mar Apr May Jun

cetccrcceecccc aeevtrcceccvevvPORTFOLIO
2009

MedEd Guide 2009
Performance AnxietyPI CME may be the format of the future 

Spin-Up DoctorsA case study with impressive results

MedEd MakeoverSome firms are abandoning CME for alternatives

2009The
InteractiveGuide

MM&M AWARDS

MEDICAL ADVERTISING HALL OF FAME 2009

STENT WARS

Pharmaceutical direct marketing campaigns continue to shift focus away from the brand message and toward the user experience 

DIRECT
IMPACT

 

WOLFE AT THE DOOR

MORE RED INK FOR MEDIcAL pubLIsHERs

EYE cANDY

Consumer marketers like AstraZeneca’s  Tammy Smalls are not exactly turning off  the TV just yet — but they are spending  more time on YouTube and Facebook

DTc ON
DEMAND THE URGE TO MERGE?

WHAT’S BEHIND

A digest of the trends and numbers shaping  the industry, with sales data by manufacturer, product and therapeutic class, and promotional spending breakouts. Plus expert commentary  and snapshot profiles of the top 20 companies

Pharma  Report 09

‘

THE ART OF ANALYSIS

WORKING WITHWASHINGTON

SOCIAL STANDING

PLANET
   PHARMA

How companies like Wyeth are fi ghting generic penetration and a brutal world economy to devise their global marketing strategies
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The Agency Issue  
The most objective and 
independent guide to  
agencies, with profiles of 
the Top 75; plus our an-
nual A-to-Z 
listings

Agency  
A-to-Z

 
 

 
 
 
 
 
 
 
 
 
 
 

Jun 1, 2010

 

The Global Report 
Special coverage of key 
overseas markets plus 
our guide to execut-
ing pharma marketing 
campaigns 
globally

 
 
Managed Care
 
 
 
Metabolic products
 
 
 

 
 
 
 
 

 
 
 
 
 
Jun 28, 2010

 

The Career Issue  
Annual special issue of 
careers-focused cover-
age including data from 
the 24th annual Career 
& Salary 
Survey

 

Recruitment and 
Retention

 
 
 
Aug 2, 2010

Patient Marketing 
Report Technology and 
trends in digital, social 
media, point-of-care and 
direct marketing  
to patients

 

Professional Ad 
Report 

Oncology products

 
Health 2.0
Digital Pharma

Aug 30, 2010

Sales Force Report 
The latest stories, data 
and trends affecting 
pharma sales, plus our 
directory of sales sup-
port com-
panies and 
services

Agency-Client  
Relations

MM&M 
Awards  
Winners
Spotlight on 
the winners 
and their work

Oct 4, 2010

Outlook 2011 Expert 
commentary and 
predictions from some 
of the finest leaders and 
thinkers respresenting 
all corners of  
the industry

 
 

Pipeline  
Report 
2011

Oct 28, 2010

Jul Aug Sep Oct Nov Dec

the
issue

career
SALARY SURVEY 2009: Are you surviving the recession? Do you make as much as your peers? Loving or loathing your job? At what does your employer excel…and stink? Where will you go next? And how will you get there?… We have the numbers and the trendsMM&M AWARDS: All the finalists plus pictures from judging day

THE

REP

SOCIAL 
MEDIATION

ORPHAN’S TALE

SALES FORCESUPPORT 

REPREP
ONLINEHow pharma firms like Millennium: The Takeda Oncology Company are using the web to get some quality sales time with the doctor  

NOW 
WHAT?

The pro-business, pharma-friendly Bushies are out. Democrats with big ambitions  for healthcare policy are in. What does it mean for the drug industry?
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